


California’s new privacy law, the 

California Consumer Privacy Act (CCPA), 

recently went into effect. 



New controls over how companies use 

their data. 

 the right to access the data 

 the right to ask for its deletion 

 the right to prevent its sale to third 

parties 



The users will have the right to see what 
personal information businesses collect 
about them, and the purpose and process of 
the collection. 

Users can request and view what inferences 
the businesses make about them. 

They also have the right to see details about 
their personal information being sold or 
given to a third party. 

Users can make businesses delete their 
personal information, and opt out of having 
their data sold to third parties. 



 Information necessary for completing 

transactions, providing a service, 

protecting consumer security, and 

protecting freedom of speech. 



The law only applies to businesses - 

with gross annual revenues of more than 

$25 million 

 that buy, receive or sell the personal 

information of 50,000 or more consumers 

in California 

 that derive more than half of their annual 

revenue from selling consumers’ 

personal information 



Unintentional noncompliance will lead to 

fines of $2,500 per violation. 

 Intentional noncompliance will attract a 

penalty of $7,500 per violation. 



At the very least, companies will need to 

set up web pages and phone numbers to 

take requests. 

Users also may begin to see a new button 

on websites stating “Do Not Sell My 

Personal Information”. 

Several large companies have set up new 

infrastructure to comply. 



Primarily, even Indian companies that 

have customers in California would have 

to comply with the law. 



The Act gives users the right to stop the 

selling of their data, but not the collection 

of their data. 

However, it does not do much to affect 

companies like Facebook and Google 

that make most of their money by 

collecting the data, not by selling it. 

There are also concerns that many of the 

provisions are vaguely worded 



  India’s bill is more focused on users’ 

rights over collections. 

On the other hand, California’s act is 

focused more on the third-party sharing 

and selling of a user’s data. 




