
Political Micro-targeting 





CURRENT AFFAIR 

• Social media platforms need to be regulated 
by a holistic data protection law that take 
issues such as political micro-targeting. 



What is micro targeting? 

• Micro targeting is a marketing strategy that 
uses people’s data — about what they like, 
who they’re connected to, what their 
demographics are, what they’ve purchased, 
and more — to segment them into small 
groups for content targeting. 



A look back: the 2016 U.S. presidential 
election 

• A stark illustration of the use of micro 
targeting : the 2016 U.S. presidential election.   

• Comments made by the campaign’s head 
digital strategist Brad Parscale suggest the 
potential of political communications pushed 
over digital media platforms like Facebook and 
Twitter, utilizing microtargeting as a practice.  



Traditional Media Versus Digital Media 
Today 

• Traditional media platforms push content 
(e.g., political ads on a TV network) to very 
large – broad — audiences. 



Personal Data Protection Bill, 2019 

• It empowers the Centre to notify social media 
platforms as significant data fiduciaries if 
those platforms’: 

• User base crosses a certain threshold and 

• Actions may have an impact on electoral 
democracy. 



• It will ensure that these digital tools are not 
for harvesting personal data for voter 
targeting. 

• In the Internet age, any data protection law 
must be alive to the potential impact of social 
media companies in shaping public opinion. 



POLITICAL ADVERTISING-PRESENT 
STATUS 

• Online presence is a key source of competitive 
advantage. 

• Earlier, the idea was to capture mass issues. But 
in the present day, the focus of the campaign is 
the individual. 

• Over the years, political advertising firms have 
devised sophisticated tools to gather voter data 
and made proper campaign products out of it. 

• The reason why this issue becomes important is 
that the passive users are just not aware of what 
they are being subjected to. 



How political parties target individual 
voters? 

• Political parties are increasingly employing 
data-driven approaches to target individual 
voters using tailor-made messages. 

• Such profiling has raised huge concerns of 
data privacy for individuals and has become a 
burning issue for political debate. 

• The reason for these debates is common to all 
jurisdictions i.e. to arrest any negative 
externalities emerging out of the Internet. 



Solution  

• Any regulatory framework needs to have both 
supervisory mechanisms in place and effective 
law enforcement tools in its quiver. 

 



Is this practice a characteristic of 
Indian politics? 

• The US and European countries are equally 
affected by the impact of this unregulated 
practice of micro-targeting. 



CONCERNS 

• The kind of data that is being collected, 

• The manner in which voters are being 
profiled, 

• How transparent the process of profiling and 
targeting is, 

• What the nature of functioning of 
organisations engaged in this business is, and 

• How neutral globally present intermediaries 
such as Google are. 



INFORMATIONAL AUTONOMY OF THE 
VOTER 

• It is under threat because the entire business 
of collecting personal data continues to 
remain unregulated and is also proprietary in 
nature. 

• It is extremely difficult to trace the methods 
used by such firms to scrutinise the personal 
life and intimate details of the individual. 

• Profiling the potential voter has become a 
thriving industry. 



IMPACT 

• There is serious harm to the country’s 
democratic nature resulting on account of loss 
of informational autonomy. 

• It can have serious ramifications if this 
potential is used by demagogues to spread 
fake news and propaganda. 



WAY AHEAD 

• The scope of a data protection framework 
needs to be sensitive towards the magnitude 
of a variety of data usage. 




