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“Stories that last”
 
Generating interesting conver-
sations that take place in a real 
world and share it via both 
online platform and offline 
activities, 56thStudio determined 
to create a positive impact on 
creative community, be it big or 
small. 

56thStudio is a creative agency that 
focuses on telling good stories with 
no restricted manners or disciplines 
through creative eyes. Offering new 
marketing materials that involves 
creating, curating, distributing and 
amplifying content that is inspiring 
to a clearly defined audience group, 
56thStudio comprises of several 
creative units that seamlessly merged 
into one think tank with one solid goal 
in mind; to tell stories --- good stories 
that last.



Form 
Follows 
Story
 

Telling good stories --- the kind that last 
---  is everything. Story helps customers 
perform a part of their life, communi-
cate meaning to others, and be all that 
they can possibly be.
 
Dedicated to the art of Communication 
Design, 56th Storytelling Unit co-create 
communication methods for Brands, 
Products, Personalities, Projects by 
employing everything from Brand Con-
cept Development, Storytelling 
Strategy, Experience Design, Content 
Making and Editorial Design in our 
creative thinking approaches.

56th Design is a multidisciplinary design 
unit that works graphically three-dimen-
sional. In our studio, form follows story. 
Our aim is to explore objects that are 
not only functional but also communi-
cative. Trying our best to combine all 
creative notions altogether, we enjoy 
rummaging through a junkyard or a 
flea market to find weird and wonderful 
stories or underrated treasures.
 
Imagine a long table talk where foods 
and drinks are designed to tell stories, 
or to reflect brand philosophy where 
as the audience are connected through 
mutual interests and curiosities.
 
Our experience design unit turns 
contents into creative experiences --- the 
experiences that reflect the core of each 
issue or theme. 56thDesign make the 
intangible key message of the brands, 
products or service --- tangible and 
memorable.    Key visual for 

Design Reseach Society 2012
 
Founded in 1966, the Design Research Society 
(DRS) is the multi-disciplinary learned society 
for the global design research community. 
Members and participants are drawn from 
diverse backgrounds and as well as running 
a biennial conference, DRS sponsors a wide 
range of events and publications, including the 
Design Research Quarterly. DRS essentially 
aim to advance the theory and practice of de-
sign through the production and dissemination 
of scholarship and other forms of knowledge.

 We have the opportunity to create Key Visual for DRS 2012 
Bangkokthat illustrates notions of Re:Search: uncertainty, 
contradiction and value in contemporary culture.
 
We decided to recycle Thai cultures that has been over-
looked and put it in different fashions. Our approach is a 
distinctive way of ‘borrowing’ culture, traditions, custom and 
belief of run-of–the-mill and pedestrian Thais that are often 
scorned over, forgotten or used repeatedly they lost their 
values and put them in a new context that creates a new 
visual language. This novel method results in illustrations and 
installation both created from found familiar objects that beg 
for questions. Most importantly, it breathes fresh air into or-
dinary things that have been overlooked. We could say with 
conviction that it a recycled of forgone culture.
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Services
 

56thStorytelling
Brand Concept Development
Storytelling Strategy

 

56thDesign
Visual Design & Styling
Brand Visual Presentation, Key Visual Design
Photo Shooting / Still-life & Fashion
Video Shooting / Moving Editorial

 

Graphic & 
Corporate Identity Design
Logo Design
Graphic Applications
Corporate Identity Manual
Graphic System
Style Guideline
Product & Packaging Design

 

Object & Space Design
Set Design & Scenography
Exhibition Design
Installation Design
Interior Design & Styling
Custom-made Art Piece
Furniture Design

 
Visual Merchandizing Design
Visual Merchandizing 
Display Design

Offline Experience
Branded Experience Design
Collaborated Activities & Events
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ECOTOPIA
Visual Merchanding 
& Brand Identity
Eco is good for your Ego.
 
“Living the Eco-friendly-lifestyle
makes you feel pretty damn good
about yourself --- and the world.”
 
“Surprisingly, it also allows you to explore 
and see things from new perspective. You start 
to appreciate things you take for granted. 
You are more concerned for others and at 
the same time more free to express your own 
view of the world. You start to establish your 
own beliefs and are not afraid to seek out for 
people in your own tribe. Sundenly, the world 
is a better place --- a funkier place.”
 
Above is the concept for ECOTOPIA
visual identity and Visual Merchandizing 
Design for Siam Discovery.

Brand Identity & 
Visual Merchandizing



Cheap Ass Elites
What’s high or low ?
 
Cheap Ass Elites is initially an installation design, focusing on 
creating an object that tells a story and upholstery patterns. 
This part is also a critic on what is considered “high” and 
“low” in both sociological aspect and design. Combining 
mass-produced household objects and plastic items with rich 
elements, the installation sarcastically illustrates and ques-
tions what society’s indoctrination is really built on.
 
For this project, the chair is a perfect object in aspects of 
both function and communication. The object itself represents 
different hierarchies and tastes clearly in its usage and 
aesthetic. Therefore, the designs are a blunt and sarcastic 
juxtaposition between rich and classical elements such as 
the louis armchair, ottoman chair, or the styles of William 
morris, with low-taste elements such as mass-produced plastic 
appliances, common household items, working class objects 
etc. the clash of classes is simply shown, yet portrays the 
idealistic society where the rich and poor merge. The chairs 
are comprised of ‘low’ common household plastic objects – 
storage and laundry baskets – as the seating (back, base 
and arms), the lower part of the chair a simplified version of 
those stereotypical upper class chairs made out of wood.
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Solo Exhibition in Italy
Swing Gallery
The begining of the End.
 
On the day believed to be the end of the 
world, according to the Mayans, 21:12:12, 
was the opening day for our first Solo Exhibi-
tion in Italy at Swing Gallery.
 
The preparation process had been quite hectic 
for we had to collect back almost every pieces 
from our stockists and shipped it directly to 
the Gallery. Nevertheless, we are very thrilled 
to be part of Swing Gallery, that have shown 
amazing contemporary designs created by 
upcoming designers from all over the world. 
Thank you Angela, the owner of Swing who 
has been very kind and extremely supportive 
throughout the process.

Object & 
Installation Design
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Installation Design
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Cheap Ass Elites for
Dover Street Market Ginza
Industrial Basket for an even snobbier ass.
 
Thai designer Saran Yen Panya‘s ‘Cheap Ass 
Elites’ is a chair installation which criticizes 
what is socially considered ‘high’ and ‘low’ in 
regards to design.
 
Designer’s own words: ‘Combining mass-pro-
duced household objects and plastic elements 
the installation sarcastically illustrates and 
questions what society’s indoctrination is really 
built on. This project is a critique on the gap 
between the rich and the poor, good taste 
and bad taste and social hierarchy in modern 
society.

Object & 
Installation Design
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Cheap Ass Elites for
Paris Exhibition
Cheap Ass Elites 3rd Edition is created for an 
Exhibition in Paris.
 
Clean & white plastic baskets are now used 
instead of colorful baskets in the previous 
edition to give less contrast between rich and 
poor elements that are juxtaposed bluntly 
together yet the end result is somewhat more 
contemporary in its mood and tone.

Object & 
Installation Design



Citizen of Love
Visual Merchanding 
for Siam Discovery
Our Beloved King

Bhumibol Adulyadej was the ninth monarch of 
Thailand from the Chakri dynasty as Rama IX. 
Reigning since 9 June 1946 he was, at the time 
of his death, the world’s longest-reigning head 
of state,[5] the longest-reigning monarch in 
Thai history and the longest-reigning monarch 
having reigned only as an adult, reigning for 
70 years, 126 days.
 
The campaign was created shortly after his 
death. Our aim is to pass along the message 
about “loving all people equally and indis-
criminately” which has always been the code 
of conduct for King Bhumibol. Therefore, we 
created a cubism heart shape character that 
represent all of his citizen disregarded to race, 
political stand that has divided the nation 
for so long. The characters are applied into 
installation, visual merchandizing and graphic 
visual for the entire mourning period at Siam 
Discovery.
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Display & 
Installation Design



Dream Factory
Visual Merchanding 
for Siam Discovery
Dream Factory celebrates the stories of Thai 
Thinkers who are able to make their dream 
come true.
 
Telling a story of successful young entrepre-
neurs in various industries, Dream Factory 
installation and visual merchandizing project 
emphasis on the tangible aspect of hands 
on experience, endurance and ambition by 
creating a small factory with abstract objects, 
curated products on the assembly line.

Display & 
Visual Merchandizing

SIAM DISCOVERY
New Opening 
Visual Merchandizing
 
Siam Discovery latest innovation is supervised 
by NENDO and Siampiwat with a storytelling 
approach to retail experience.
 
56thStudio developed display systems for the 
entire place -- each floor is an entirely differ-
ent story. Just like Editorial design, shopping 
experience at Siam Discovery is basically a 
theatrical expedition.

O.D.S Remedy Kit
Visual Merchandizing
 
ODS or Object of Desire Store is located 
on the fourth floor of Siam Discovery. Our 
mission is to actually create a display platform 
for an existing tourist souvenir such as herbal 
balm, traditional medicine and so on.
 
We then replicated vintage Thai herbal 
medicine shelves/cabinets commonly found 
in the olden days and create a 3 dimensional 
patchwork where all the units are entangled 
and interlocked with each other to give this 
display shelve a new perception.

56thStudio

Saran Yen Panya
Selected Works 2013 - 2018



Display & 
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ECOTOPIA
Visual Merchanding 
& Brand Identity
Eco is good for your Ego.
 
“Living the Eco-friendly-lifestyle
makes you feel pretty damn good
about yourself --- and the world.”
 
“Surprisingly, it also allows you to explore 
and see things from new perspective. You start 
to appreciate things you take for granted. 
You are more concerned for others and at 
the same time more free to express your own 
view of the world. You start to establish your 
own beliefs and are not afraid to seek out for 
people in your own tribe. Sundenly, the world 
is a better place --- a funkier place.”
 
Above is the concept for ECOTOPIA
visual identity and Visual Merchandizing 
Design for Siam Discovery.
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Graphic & 
Illustration Design

Stamp X Polycat
CD Cover Design
 
A project initiated by Fung-Jai
 
Inspired by Japanese Vintage Poster, the 
project employs quilting technique used in 
Japanese Kimono making and combines with 
anime style illustration to reflect the sound of 
the renowned “Stamp” the famous Pop singer 
and Polycat -- an indie electropop band with a 
vintage sound and Harajuku look.
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Visual Identity for 
Miyabi
Yakiniku Porn
 
“Miyabi” means Grace in Japanese and is 
also a household name --- for Japanese Porn 
star.
 
To play with this double meanings for a 
Yakiniku Restaurant with the same name, we 
56thStudio dived deep into anime culture 
as well as Japanese Street Art, tattoos and 
Underground cultures. Turning distinctive illus-
tration into playful table-top objects, Miyabi 
Visual Identity Design creates a very funky 
dining experience for all meat lovers.

Brand Identity & 
Object Design
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Wandering Bartender @ 21_21 Design 
Sight TOKYO; curated by Issey Miyake, 
Naoto Fukusawa & Taku Satoh
In Collaboration with Fixperts.org
 
21_21 Design Sight is founded by three designers; Issey Miyake, 
Taku Satoh, and Naoto Fukasawa. 21_21 DESIGN SIGHT was 
born as a venue to redirect our eyes to everyday things and 
events, and create various proposals and communicate numerous 
discoveries from the design point of view. 21_21 DESIGN SIGHT 
focuses on exhibitions and runs a diversified program that includes 
talks and workshops. 
 
Fixperts is all about problem-solving design and the collaboration 
between users and makers. They encourage people to feel that 
they can fix stuff and solve problems. With just design process 
applied to small fixing challenges, it can the potentially provide 
people the insight and confidence to find solutions for themselves 
and others.
 
If you are a nine to five salary man like I am, you’re probably 
very familiar with street food vendors nearby your office. At least 
that’s where me and all my colleagues buy our meals from. Fruit 
sellers, key makers, noodle shops, steak on wheels, you name 
it. I am very impressed by how they operate and move around 
with just simple structures. As I fervent drinker myself, I can’t help 
thinking how it would be to have a small bar that can just pop up 
anywhere stylishly, functional, compact and aesthetically not look-
ing like those on Khaosan Road. So that’s what I try to explore.
 
In fact, the Wandering Bartender is me. I work fulltime as a 
designer almost 15 hours a day, 7 days a week. I desperately 
needed a non-design related hobby, and I found the art of mixol-
ogy very creative and therapeutic. Let alone the fact that he might 
become an alcoholic, this bartender works very hard trying to 
balance the aspect of work and play. His dream is being able to 
combine his career as designer, art-director and part-time mixolo-
gist somehow in the future.

Product Design &
Experience Design
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Visual Identity &
Packaging Design for 
Big Family Farm
Comic-turned Visual Identity
 
Big Family Farm plays with the idea of “Family 
Business.” Turning actual people who work in 
a melon farm in the northeastern part of Thai-
land into memorable icons, key-visuals and 
packaging design, the project is comic-turned 
identity which create a new narrative form in 
the realm of Cooperate Identity Design.

Key Visual for
Citizen of Love Campaign
Our Beloved King

Bhumibol Adulyadej was the ninth monarch of 
Thailand from the Chakri dynasty as Rama IX. 
Reigning since 9 June 1946 he was, at the time 
of his death, the world’s longest-reigning head 
of state,[5] the longest-reigning monarch in 
Thai history and the longest-reigning monarch 
having reigned only as an adult, reigning for 
70 years, 126 days.
 
The campaign was created shortly after his 
death. Our aim is to pass along the message 
about “loving all people equally and indis-
criminately” which has always been the code 
of conduct for King Bhumibol. Therefore, we 
created a cubism heart shape character that 
represent all of his citizen disregarded to race, 
political stand that has divided the nation 
for so long. The characters are applied into 
installation, visual merchandizing and graphic 
visual for the entire mourning period at Siam 
Discovery.

Facelift
New ways 
for Clothes to interact with Hangers
 
“Face-lift” focuses on the way clothes usually 
interact with hangers and how hangers usually 
interact with the surroundings. Instead of 
just putting the clothes onto the hangers and 
hangers on the racks, Face-lift allows the users 
to use their imagination and create illustrative 
portraits by tiding, knotting, folding pieces of 
clothes differently. The collection consists of 
three face-features such as mouth, eye, and 
nose.
 
Each feature can be hung up side down. Be-
having like a template for portrait drawings, 
the curvy lines also make it possible to insert, 
weave or attach the clothes into the hangers. 
Instead of being hidden in the closet, the 
hangers can also be hang and displayed as a 
wall decorative pieces. 

Lovebirds
Visual Merchandizing
Concept for Siam Discovery
Chinese New Year
 
“Did you know that rooster is actually
very flirtatious?”
 
“Roosters are happiest when they are 
surrounded by others, whether at a party 
or just social gathering. They enjoy the 
spotlight and will exhibit their charm at any 
occasion,”

Graphic & Illustration 
on Product Design



Graphic & Visual 
Identity Design

O.M.G
Visual Identity
 
*O.M.G is a raunchy yet insightful beauty 
blog that aims to be a girl best friend and 
gossip partner.
 
Borrowing the term Cha-nee that usually 
refer to flirtatious bitches in Thai language as 
the main motif and character, O.M.G visual 
Identity Design plays with a tongue in cheek 
elements and peculiar character design,

POTION
Visual Identity
 
Pop-up Cocktail Bar
 
Potion is a mixologist that enjoys giving tradi-
tional taste a new twist. Combining locally
brewed liquors with unexpected seasonal Thai 
ingredients, Potion offer the future
taste of Ya-dong (Thai Herbal Infused liquor) 
through the art of cocktail making.

Big Family Farm
Packaging

Signature
Steakhouse
Visual Identity
 
Inspired by the grilled pattern on the BBQ 
stove, Singature Steakhouse Visual Identity is 
entirely created by burning the actual paper 
on the stove and then scan them back to cre-
ate a distinctive pattern for Graphic Applica-
tions and Logo System.
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SIRUS TANYA
Packaging &
Visual Identity
 
SIRUS TANYA is a luxury custom-made 
Jewelry brand found by Sirus Tanya 
Wattanakul.
 
Inspired by the extravagant details of Art 
Deco style, Sirus Tanya Graphic Identity bor-
rows some of the elements form that period, 
whereas, some details are treated in a more 
modern manners.

56thStudio
Visual Identity
 
Stylewise, 56thStudio is luxe-personified yet 
kitschy, neo-ethnic, eclectically bold and 
youthful. 56thStudio proudly embraces pop 
and mainstream culture and often hijacks 
existing forms and makes a sarcastic 
commentary piece out of it. 56thStudio also 
runs a private gallery dedicated to Visual 
Designs such as Graphic Design, Illustration, 
Product Design, Furniture and everything sits 
in between.

Graphic & Visual 
Identity Design
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M.A.D Musuem 
Singapore
Our Beloved King

SINGAPORE, Saran is representing Thai Design
 
It’s official! Singapore’s one of a kind art space, 
the award-winning Museum of Art & Design is now 
big- ger, better and insanely bolder in what it plans 
to achieve in the coming years. The Museum of Art 
& Design is celebrating its move to a larger space, 
which is still in the heart of Orchard at Tanglin 
Road.
 
With eighteen artists, 10 countries and 19,000 sq. 
ft. of art and design space, the Museum is celebrat-
ing its new chapter with a big bang. Established as 
well as emerging artists from all over the world in-
clud- ing Japan, Korea, China, Singapore, Thailand 
and France will be showing their collections in the 
various spaces within the new two-storey building.
 
From paintings,sculptures, furniture to graf ti, the 
genres of art and design presented at this open-
ing promise to be diverse and dazzling. A special 
trib- ute will be presented to show love to the late 
Tai- wanese artist Chiu Ya Tsai who passed away 
in April of 2013. Also expect heavyweights in the 
industry namely, Song Wei (China), Kim Robinson 
(Austral- ia/HongKong), Wu Yong Ping (China), 
Danny Yung (HongKong), Lee Kiyoung (Korea), 
KONGO Cyril Phan (France) as well as emerging 
upstarts like Yuji Mizuta (Japan), Wu Tung-Lung (Tai-
wan), Saran Yen (Thailand), Li Shi Guang (China) 
and Bruno de Cau- mont (France).
 
There will also be familiar names like Hans Tan 
(Singapore), Jeffrey Ho (Singapore), and Ismadi 
Sallehudin (Malaysia). Also, sculptors to watch out 
for like Hsu Yung Hsu (Taiwan), Shi Jian Min (China) 
and Yang Fan (China) will also be present to make 
the launch a very comprehensive and thought pro-
voking affair.

‘Go MAD!’ will be held on the 13th September 
2014 at 10 Tanglin Road. Come celebrate this spe-
cial day with us at the Museum of Art & Design. 

Object & 
Furniture Design



O&B
Packaging &
Visual Identity
 
While we want to keep the Sweet/ Feminine/ 
Approachable quality of the brand, we also 
want to add “an extra edge” to make the 
character more distinctive for the international 
market without diminishing “Everyday-
Desirability/Appeal” of O&B.

What is that extra edge then?

56thStudio has taken different approache to 
the Re-design of O&B packaging identity.

“O&B girl is still the same sweet girl next door 
but her sophistication  grew as time goes by. 
She is now well traveled and has been collect-
ing  memories, cultures from various 
destinations. She speaks softer but  still with 
more confidence and substance. Anyhow, you 
can’t get rid of all the little things she said.”

56thStudio
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SIAM DISCOVERY
SHOPPING BAG
 
“A deconstruction of the norm”
 
The task is to create a shopping bag and 
packaging design for Siam Discovery that has 
never been done before!
 
We then, cut out all the existing elements of 
the regular shopping bags -- both paper and 
plastic -- in various shapes and forms -- and 
then intentionally misplace them back into a 
new peculiar forms.
 
Some details such as folding lines are twisted 
to the front, inner details are turned outside. 
Some details are multiplied and even turned 
up side down. Undoubtedly -- the result is a 
shopping bag like no others.

Visual Identity &
Packaging Design
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Cotto Italia
Brand Storytelling
& Styling
“Sophisticated Godfather”
 
Great craftsmen have been producing clay 
tiles for centuries, By travelling door to door, 
Cotto Italia has developed relationship with 
three selected unique Italian manu facturers, 
When our collaboration kicks off, that is the 
beginning of COTTO ITALIA, a global name 
that will bring drama and enchantment to any 
space through tile.
 
56thStudio has the opportunity to visualize 
Brand Characteristic and turn it into Marketing 
Material such as Catalog Leaflet, and Key 
Visual. We then borrow the mood and tone 
from the iconic Godfather movie to represent 
rebellious yet sophisticated attitude of Cotto 
Italia product line.

Visual Styling &
Storytelling
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Ayutthaya
Revived storytelling,
Exhition Design & Styling
 
Progressive Preservation
 
Ayutthaya Revived is a project initiated by 
several organizations with the aim to preserve 
Thai Craft through a collaboration between 
young designers and young crafters.
 
Our goal is to create an engaging platform 
for this project; therefore, not only we are 
take charge of producing the film and visual 
styling, but we also design an exhibition space 
using traditional details and craftsmanship 
from Ayutthaya era and turn them into mini-
mal playground with an optical art illusion.
 
Thank you all parties involved for making this 
project possible.

Visual Styling,
Storytelling & Exhibition Design



Visual Styling,
Storytelling & Exhibition Design

Demark Award 2017 
Visual Styling
& Curatorial
 
 56thStudio is selected as a curator and visual 
storyteller for the 10th Anniversary of DE-
MARK design excellent Award in 2017. We 
categorized Thai design into 3 following cate-
gories to represent Thai Design at its best ---
 
Prestigious Heritage
 
— is a selection of design that pays homage to 
the richness of Thai Traditions, Intricate Crafts-
manships, Artistic Expressions and cultural 
creations as well as celebrating long inherited 
wisdom from the glorious past.
 
Contemporary Twist
 
— is a selection of design that modernized 
elements from the past and make them more 
relevant to today. Simplicity plays the import-
ant role in the design process, nevertheless, 
Thai witty humor is clever embraced in its 
execution. 
 
Sustainable Mind
 
— is a selection of design with a fast forward 
vision. The main design exploration rotates 
around sustainability and social impact for the 
future generations. Environmental issues are 
depicted in the unexpected uses of materials 
and surfaces as well as the manufacturing 
process.

56thStudio
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 SACICT
Thai Innovative Craft 
Storytelling Campaign
 
 Thai Innovative Craft Project by SACICT
(The Support Arts and Crafts International Centre of 
Thailand)
 
Thai innovative Craft has focused on the development 
of handicrafts to promote good image for the Thai 
handicrafts by modernizing the design and meet the 
demand of today’s consumers. Designers, craftsmen 
and communities have worked together to develop 
the innovative design and to build collaborative 
network to further develop and generate income to 
the craft communities in a sustainable manner. The 4 
groups of designers are assigned to modernize Thai 
handicrafts based on 5 different materials such as 
Wood (by Thinkk Studio), Metal (by Trimode Studio), 
Wicker (by Plural Designs) , Textile (by Trimode Stu-
dio) and Ceramic (by Pim Suthikam).
 
56thStudio has created a heartfelt short documentary, 
key visual/ styling as well as narrative strategy for this 
entire project.

Visual Styling &
Storytelling
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CAST
Furniture Design Development
Introducing “FUTU_RUSTIC”
 
CAST appreciates unique characters of nature such 
as the delicacy of rotten leaves, raw and unrefined 
wood, organic shapes of the rocks by the river 
and reimagines them in a stylish and urban fashion 
through a manipulation of aluminium casting and a 
mix of materials.
 
“Claiming the Reclaimed” by 56thStudio for CAST
 
Walls, ponds, rocks, trees and flowers constitute 
essential elements in the carefully composed Chi-
nese gardens. The collection is inspired by such 
components and how they are orchestrated together 
poetically like a landscape painting. Through a manip-
ulation of various casting and finishing techniques, the 
collection explores recycled aluminum and gives the 
material new perspectives.

Embracing the rustic nature together with adding them 
a futuristic and sleek twist, “Claiming the Reclaimed” 
plays with not only the contrast of materials, but also 
the definitions of raw against refined, crude against 
cultivated.
 
While unpolished aluminum leaves a charming patina 
the impression of aged stones, the polished ones give 
shiny reflection reminiscent of ponds. Casted in metal, 
a bark of tree appears even more primitive and rough 
than usual. Reclaimed wood, on the contrary, reveals 
delicate thin lines unearthing its refined character.

Object & 
Furniture Design
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CAST
Exhibition Design
CAST Exhibition @ Speedy Grandma
 
*Yuan is a distinctive character of ancient Chinese 
gardens which were large enclosed parks where 
hunting games for kings and nobles were held, fruits 
and vegetables were grown. Yuan can also refer to a 
small picture of such garden. It is usually enclosed in 
a square to represent a wall along with other numer-
ous symbols to portray other regular components 
including structures, ponds and plantations.
 
Combining boy toys with delicate plants and flowers, 
Saran Yen Panya brings to life his imaginary miniature 
garden or his very own Yuan with vintage toys that he 
has been collecting since the age of 6 to his present 
year.

Styling &
Exhibition Design



Goldgeous
Food Design & Styling
For Atelier Emporium 
 
In Collaboration with POLPA,VERY KIND INVENTION 
and MONKEY CAN FLY
 
Food as Fashion
 
56thStudio is asked from the most luxurious shop- 
ping mall; The Emporium to Translate High Fashion 
Brands such as JW Anderson, Manish Arora, Jona- 
than Saunder and so on into edible tapas for their 
Launching Party. We then take the narrative method 
of food styling and cooking by turning nger foods into 
several storylines. 

We created Mister Goldgeous, a somewhat parody to 
cookie monster, who only devours high styling dishes 
and live on the thrill of getting dressed up as the 
main storyteller. Each menu contains its own plot and 
visual character. Our favourite would have to be pink 
smoked salmon gravlax with yellow ower for Manish 
Arora.
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Food Design &
Food Styling



Drink Design &
Styling
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Conceptual Gin
Drink Design
 
Sensory & Stories
 
Saran’s Conceptual Gin is a mixture of Personal 
Diary and Cocktail Recipes that allows people to 
experience, smell and select 7 gins infused and 
customized by Saran Yen Panya; designer and 
founder of 56thStudio. People can then blend 
these gins and endlessly personalize their own 
drink recipes.
 
Turning his own experiences as a-heavy-drinker-
turn-patient into peculiar blends, Saran treats his 
gins as perfume liked mediums and rehabilita-
tion. He can’t drink; therefore, he smells. And he 
tells his stories via scents.
 
Saran’s Conceptual Gin is not only an open-plat-
form for communicating personal views through 
scents, but also challenges people to perceive 
stories using their sensory and imagination.

SIAM DISCOVERY
Food Design
 
Laboratory is the concept for Siam Discovery 
latest revamp with NENDO. Therefore, 
56thStudio cater a new food experience where 
all the commonly know dishes are taken apart, 
deconstructed, as if the food were operated and 
dissected by a mad scientist. The result is a semi 
prep raw ingredient waiting to be recomposed 
again.
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Private Dining
Scenography Design
Design concept for Hermes Exclusive dinner has been develop 
from the main theme “Objects come alive.” Embracing both 
the quirkiness and luxury characteristic of the brand, playful 
everyday objects such as See-Saw board, Fah-Chee or mesh 
cover, plastic containers, or even thai traditional hanging fish 
are used to weave the entire story together. 

All the structures or even the dining chairs are developed from 
the extended shape of see-saw board mixed together with the 
curvy lines of Rallye 24 patterns. 

Hanging fish --- for example are usually made of hand painted 
sugar palm leaf. Commonly use to hang above children’s bed 
as mobile decoration and lullaby, Hanging Fish also represents 
abundance and fertility in Thai Traditional Folk Art. 

Fah-Chee or plastic mesh cover used in Thai kitchen to cover 
food is turned into an unexpected and unusual lighting installa-
tion of the entire space with overwhelming amount. 

Plastic cases are stacked together as a partition to cover the 
entire space, at the same time it is also function as a structure 
of the flower decoration on the wall which will be place ran-
domly in each cases. 

To avoid wedding look or hotel lobby flower decoration, flow-
er installation is an exaggeration of post modern geometric/
circular shapes and forms so that it gives a dramatic contrast 
to the colonial architecture details of the space. 

Each object represent artisanal value and intricate craftsman-
ship of the brand with a touch of local Aesthetic that best 
reflect the “objects come alive” idea. 

Scenography Design &
Styling



Early Morning Life
Paper Cut Animation
 
“There was a time when I mistakenly believed that my par-
ents were well-off but pretended to be otherwise in hoping 
that I would grow up modestly.”
 
“How wrong I was. In truth they are quite poor. 
Plus I turned out to be a snob.”
 
Early morning life, is an animated film told through the 
eyes of a stuck up middle class son about his parents’ poor 
childhood, their hidden ambitions, and how they escaped 
from the harsh reality of life. Emphasizing the fact that 
“class strata” exist even in a family institution, the film’s 
visual style is taken from neon-paintings that are commonly 
seen in souvenir shops and usually considered “low” art.
 
The film is a critic on modern Thai society where the gap 
between the rich and the poor is extremely vast. This 
results in everything from politics, lifestyle, culture, or even 
in a family institution.
 
Using cutout animation technique, the making of animation 
involves extensive paper set designs created from different 
materials such as paper, fabrics, acrylic etc. 56thStudio

Saran Yen Panya
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Scenography Design &
Animation
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Noodle Stools
Pop Up Dining at New Heng Ki
 
Iconic Furniture Redesigned
 
Furniture Exhibition at New Heng Ki Restaurant
for Bangkok Design Week 2018
 
Hijacking the most popular mundane objects 
commonly used among Thai Street Food vendors, 
Noodle Stool series is an exploration of forms, 
shapes, patterns, and texture via furniture design. 
By refining an iconic light-weight metal stool into 
something new, 56thStudio has also invited many 
young Thai artists and designers such as Chatcha-
nok Pink, Suthipa Kamyam, Ease Embroidery and 
Patipat Chaiwitesh to help preserving the rustic 
charm of this underrated forms into contemporary 
design pieces.

Scenography Design &
Furniture Design
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Scenography Design &
Furniture Design
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Storytelling &
Creative Matters

“Young Designer Talent of The Year”
ELLE Decoration Thailand
 
“Young Designer of The Year 2014”
Wallpaper Thai Edition
 
“Designer of the Year 2017”
 
“Design Creative of the week”
Selected by PSFK & Art Thread
 
“Young Designer of The Year”
Living ETC Magazine
 
“Furniture of the Year 2013”
For CAST Notch & Pipe Dynasty
Selected by Room Magazine

56thStudio was awarded “Young Designer of The year” 
from several organizations including Wallpaper 
Magazine, Elle Decoration, Living Etc and many more 
whereas their creations have been shown world wide 
from Milan, Paris, Tokyo, Berlin, New York, to 
Stockholm. 56thStudio Private Gallery is also selected 
as one of Bangkok Best from Elle Men Thailand and is 
featured in Louis Vuitton Bangkok City Guide Book and 
Wallpaper UK Bangkok City Guide. 

56thStudio
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Who are we?

We are --- Saran Yen Panya, a creative director graduated from 
“Storytelling” department, Konstfack University in Stockholm, 
Sweden who works with all kinds of narrative methods from 
Graphic, Textile, Furniture, Food & Drinks to Animation. Nap-
awan Tuangkitkul, a young creative entrepreneur that is also 
running a 30 year old home textile business with degrees in 
both design and marketing.

Stylewise, we are luxe-personified yet kitschy, neo-ethnic, 
eclectically bold and youthful. 56thStudio proudly embraces 
pop and mainstream culture and often hijacks existing forms 
and makes a sarcastic commentary piece out of it. 56thStudio 
also runs a private gallery dedicated to Visual Designs such as 
Graphic Design, Illustration, Product Design, Furniture and 
everything sits in between.

Combining a pop-up speakeasy with drinks tailored to the 
theme of each exhibition, the 45 sqm. attic function as not 
only an office to a multi-disciplinary design studio but also a 
bar, concept store and a meeting point for where established 
designers, upcoming artists and all the design lovers collide.

Based in the heart of Bangkok, the aim of the gallery is to 
promote young and upcoming designers and makers through 
carefully curated events. 56thStudio believes that graphic 
prints, Illustration and furniture, just like fine art, deserve a 
space where the crafts are appreciated.
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56thStudio
235/10 9-11 Sukhumvit 31 
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Phone/Fax 
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Contact
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