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The C-Shape Constellation: Omega’s Child of the Sixties 
 
This essay celebrates the Constellation C-Shape and attempts to explain its design context.   While earlier cases 
and dials have won the hearts of many Connie devotees, the C-Shape Constellation has yet to be fully 
appreciated by collectors. Even when powered by the same movement series, a stainless steel Connie C-Shape 
is generally valued at less than half that of a comparable Pie Pan model. A subtext of this article is to rehabilitate 
its image and encourage greater approval of this, the first of the so-called ‘modern’ Constellations.    
 
The barrel-shaped Omega Constellation C was designed and launched in 1964, the foremost of the ‘third design 
generation’ of Constellation models. The nomenclature “C-Shape” is derived from C being the third letter in the 
alphabet; the design being the third iteration of the Omega Constellation collection, and the case shape and lugs 
resembling two letter Cs: one a correctly formed C - the other its mirror image.   
 

Design Context 
 
As the sun rose on the 1960s, the ‘Beat’ generation was in 
full swing: the Beat-les paying homage to its arrival by 
choosing to name the group as such. A sizeable and 
growing youth movement was demanding freedom from 
the bonds of post-war militarism, social conservatism and 
the ‘Thou Shalt Not’ moral dictates of the Depression and 
WW2 generations. Nuclear anxiety was widespread and a 
growing outrage was being expressed towards those who 
had caused the world to live under the dark shadow of the 
cold war and its threats of annihilation. 
 
In the 1950s, the poet and social revolutionary Alan 
Ginsberg planted the seeds of discontent with incendiary 
messages of rebellion and liberation through hedonism: 
seeds that began to sprout luxuriantly amongst the youth 
of the western world as the 1960s began. They took further 
root in what we now know as the ‘Me’ generation of the 
Eighties. 
 
Civil rights, the threat 
of nuclear war and the 

escalating conflict in Vietnam were the main catalysts for political protest in 
the Sixties. The social narcotics of American conformity (of the mindless 
variety) – materialism intertwined with a notoriously unforgiving style of 
churchianity - were no longer able to keep large sections of the youth 
population anaesthetised against the realities of a world that appeared hell-
bent on destroying itself. 
 
Strangely, the 60s was far from an unspiritual decade. The ‘religious 
hegemony’ of the establishment was counterbalanced with a new curiosity 
amongst the young toward eastern mysticism and the spiritual canons of 
indigenous populations such as the North American Indians. In the words of 
Lenny Bruce, uttered in 1965, “Every day people are straying away from the 
church and going back to God”.  A new Jesus cult took form, for the most 
part celebrating the pacifist elements of the Christ character, culminating in 
the production of the musical Godspell in 1971 
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In any other decade but the Sixties it 
would be considered hypocritical for a 
young person to praise Jesus at a Rock 
Mass, pop in afterwards to a love-in 
protesting against the Vietnam War, go 
home to drop some acid, and then roger 
the brains out of his/her current squeeze 
in celebration of free love. But, in that 
decade the logic of non-conformity 
explained away all of these troublesome 
inconsistencies, and, what’s more, if it felt 
good – one did it!  
 
In the pursuit of meaning that 
transcended the bleak mediocrity of 
western cultures of the Sixties, many 
forwent, or at least delayed for a few 
scant years, the hallucinogens of 

organised religion, wealth accumulation, 
materialism, and social inclusion for more exciting 
and dangerous medications that fuelled a rather wild 
ride through the fun park of the youth revolution.  
 
Why bang on about the social politics and heady 
excesses of the 1960s? Well, the answer is that 
design doesn’t occur in a vacuum, and while there 
may have been a civil war of sorts going on in the 
streets, corporate America and its Western brethren 
were inventing ever more cynical and nimble ways 
in which to cash in on this new phenomenon.  
  
Madison Avenue, that great custodian of the 
American Dream (arguably the most impressive 
example of sustained mass hysteria the world has 
ever seen), milked the “Swinging Sixties” for all it 
was worth. It helped create an army of ‘weekend 
hippies’ mesmerised by slick commercial sprays that 
promoted an ever-growing range of consumables to 
reinforce the pretence of being a card carrying 
nonconformist. 
  
So, in many ways, it was the shameless 
commercialisation of the beat and hippy generations 
of the 1960s that produced an amazing insurgency 
of design ideas. From burnt orange tea sets to 
psychedelic fabrics; from revolutionary skirt lines 
that gave is us fleeting glimpses of the bums of a 
generation of ‘Dolly Birds’ to brown muck in a 

shapely bottle that proclaimed Pepsi the drink “for those who think young”; from the Ford Mustang ad that 
exhorted youth to “Colour this one Hot!” (In those days Ford was “a Going Thing” and not a going bust thing) to a 
million other messages about products that allowed closet traditionalists the world over to strip off their ties after 
work on a Friday, throw on their beads and peace symbols and get into the groove for a weekend of sex, drugs 
and Rock ‘n Roll. 

The quintessence of the sanitised Madison Avenue version of the youth 
revolution:  Men with no arses wearing plastic designs attempting to portray 
generational difference - Concrete hair optional!!!. Note: if you’re Asian or 
Black, you’re permitted to look even more ridiculous. 



© text: Desmond Guilfoyle 2009/ Omega-Constellation-Collectors.blogspot.com. Pictures used for educational purposes  3 

This is not to say that everyone was faking it. While 
Generations X and Y often scoff at the Sixties as some kind 
of naive and drug-fuelled social experiment, it may pay to 
remember that this burgeoning counter-culture gave 
impetus to the civil rights movement, fuelled the Anti-War 
coalition, stirred the rise of the feminism, triggered all 
manner of civil (and indeed delightfully uncivil) 
disobedience, gave birth to the sexual revolution and 
spawned the hippy movement.   
 
But, it is fair to assert that the merchandise and fashions of 
the 60s were not designed for die-hard revolutionaries and 
doyens of the counter-culture (They wore whatever they 
could get their hands on). Further, the design revolution was 
of only marginal interest to those who “turned on, tuned in 
and dropped out”. Rather, it became a ready-made platform 
for middle class kids the world over to give their older 
generations the ‘rigid digit’ (The most famous, 
preternaturally long rigid digit of the 60s belonging to that of 
Ike Turner, shown opposite wearing his black power knitted 
top, a belt that looks straight out of the set of Conan the 
Barbarian and a hair style much resembling the mushroom 
of a tactical nuclear weapon).  
 
While one must pay homage to the army of young people 
who were indeed the catalyst for momentous change, the 
vast majority of young people did what the young always 
do: spend frivolously their allowances or earnings in a 
headlong rush to accentuate the differences between 
themselves and the generations that spawned them. Never 
before, however, had a consumerist binge of such epic 
proportions been associated with the coming of age. 
Further, it leapt the generation gap and became an all-
pervading statement of ‘cool’, paving the way for four 
decades of youth obsession in advertising and 
merchandising.    
 
The attempts at generational distinctiveness by the young of 
today are effete and almost pathetic when compared with 
the events of the Sixties. One simply has to review how 
Hollywood responded to the beat generation and its 
commercialisation to appreciate the impact of youth on the 
Sixties decade. Hollywood became one grand set for the 
major social, political and style themes of the times, a 
mighty payback to the American Red-Neck Right for the 
decimation of its ranks during the McCarthyist years of the 
fifties. 
 
The Sixties was a paradise for design and designers, the 
out-and-out diversity of which has never been seen since. 
The style Nazis of Haute Couture were sent back into their pink salons and boudoirs and a new generation of 
designers took their place. In fashion; in jewellery and accessories; in furniture and furnishings; in automobile 
design; in record graphics; in art and sculpture, the radical themes of the Sixties were omnipresent.     

Twiggy, the Patron Saint of Anorexia. The 1960s model who 
started the trend of emaciated bodies walking down catwalks 
with gaits that resembled those of broken down donkeys in 
need of hip replacements. Fortunately for the sexual revolution, 
most young groovers and dolly birds of the 1960s did not have 
legs that would rival those of a praying mantis! 
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The C-Shape Arrives 
 
It was in the earlier years of the 1960s design 
revolution that Omega launched this first child of 
the Sixties. Designed by Gerald Genta, the C-
Shaped Constellation was initially released as 
model 168.009 in December 1964. The Omega 
database shows incorrectly the C-Shape as part 
of the international collection from 1966 – 72 and 
this has caused some confusion amongst 
collectors who have pieces with movement serial 
numbers dating prior to 1966. 
 
The first C-Shapes were indeed powered by the 
non-quickset date calibre 561 and examples of 
calibre 561-powered Cs were produced until 
around the middle of 1966. Somewhere during 
the history of this model (quite early if available 
evidence is to be believed) the model description 
morphed into case number 168.017. Many cases 
from the earlier production period can be seen 
with the number 168.009/017 or with both 
numbers stamped on the inner case back. Later 
calibre 564 C-Shape case backs often show only 
168.017 
 
 The design of the C-Shape Constellation 
reflected an emerging trend in the early 1960s 
towards bigger watches with contours that were 
the antithesis of previous designs: shapes that 
rejected past notions of style and reflected 
contemporary ideas on line and function. 
 
Eschewing the machine-age and utilitarian 
designs of the past in favour of clean lines and 
minimalist dial furniture, the C-Shape lead the 
pack in case and dial design.  The lugs were fully 
integrated with the case middle, creating the 
impression of a larger case diameter and 
providing a clean, curved, continuous line from 
lug to lug. The 35 mm case width from 0900 – 
1500 was only marginally wider than the earlier 
168.005 models. The flat dial, thin polished and 
faceted baguette markers and thin baton hands 
announced an uncluttered, more innocent look; 
however the multiple bevelled date surround of 
earlier models was retained. Sun guilloche bezel, 
satin brush finishing of the upper case with thin 

slithers of mirror polished bevels completed this radical departure from earlier Constellation design stories. It is a 
great testament to the durability of this design that it was still a popular case style fourteen years after its launch. 
Powered by a calibre 1021, case 168.0057 with knurled bezel was the last of the line, retiring from the retail 
shelves in the latter part of 1978.  

168.009/17 Calibre 561 Constellation: silver dial. Correct satin brushed 
finishing with small mirror-polished bevels. Sun guilloche bezel. Polished 

baguette hour markers with a black line, black baton hands, classic lettering. 

168009/17 calibre 561. Note the grossly over-polished middle case and 
bracelet. The sun guilloche bezel still retains some of its texture. ‘Jet line’ 

hour markers and thinner black baton hands 
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The standard watch head in the earlier Sixties was usually 
accessorised with a leather strap: metal bracelets normally 
being an option at point of sale. With the exception of the 
Grand Luxe Constellation models, Omega generally followed 
the trend and left it to the retail end to market its range of 
bracelets. 
 
With the arrival of the C-Shape, Omega began to change its 
approach towards that of supplying designated bracelets 
from the factory. This may have been part of a broader plan 
to introduce Omega customers to bracelet watches, because, 
in 1964, Omega’s Head of Creation, Pierre Moinat had 
already produced prototypes of the worlds first integrated 
bracelet watch. This design was patented in 1965 and 
launched in 1969 powered by calibres 751 and 1001. 
 
The solid gold C-Shapes offered a range of superb Milanese 
bracelets, from small brickwork facsimiles of the earlier 
Grand Luxe style to heavy close-linked bracelets with fine 
machined lines as shown below. These 1966 examples 
(368.009 – calibre 561 and 568.011 – calibre 682) also 
featured ‘silky guilloche’ 18k gold dials, a dial finish that 
became very popular in later calibre 564 models. 
 
At six o’clock you will notice the script “OM Swiss Made OM. 
OM is an acronym for the French “Or Massiff” which 
translated means solid gold. Omega intermittently used this 

marking, and the earliest it 
appears was on case 2930 
in around 1956. However, it 
certainly was not a legal 
requirement (Swiss law still 
requires a gold dial to be 
stamped with the correct 
markings on the back of the 
dial) and one can hazard a 
guess that it was more for 
marketing at store level than 
anything else. 
 
Compare these examples, 
within the context of the 
times, with the arch-
conservative Rolex models 
and it’s easy to understand 
why Rolex was left to eat 
Omega’s dust. Omega 
outsold and enjoyed much 
greater market status than 
Rolex during the 1960s and 
it was many a man’s desire 
to own one of these one 
thousand dollar beauties.  

Calibre 561 18k solid gold case 168.009 (with bracelet ref. 
368.810) Jet line markers and thin baton hands. Photograph 

courtesy Omega Museum 

Picture: Courtesy Omega Museum 
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While those with fat wallets could acquire handsome 
gold models with factory bracelets, Omega far from 
neglected middle and blue collar markets.  The 19mm 
brickwork bracelet 1040 with lug ends 518, in both 
stainless steel and rolled gold/gold plate, was 
released to allow middle and blue collar markets to 
dress up their Connie C-Shapes.  These bracelet-clad 
models today are perhaps one of the most sought-
after combinations, fetching in the range of $300 - 
$900 depending on condition, papers, location and 
reputation of seller. 
 
Dial Furniture 
 
There were two basic dial furniture arrangements, and 
the general rule of thumb is that dials with the thinnest 
variety of ‘jet line’ hour marker (above left), will always 
feature the thinnest type of baton hands. The standard 
is that the centre sweep will be of the same metal as 
the case body. 
 
Dials featuring polished gold baguette markers with a 
black line were often offset with skeletonised hands of 

the same case metal and contained black inserts. Luminous dials, as in the 168.009 calibre 561 example (top 
right) contained small dots of tritium at the marker base and at the ends of the hands.  
 
Case Finish  
 
As mentioned earlier, a C-Shape retaining its original finish will always have a solid gold sun guilloche bezel 
(white gold on stainless steel) in models other than the knurled bezel collection. The upper case body will have 
retained its orbital satin brush finish. A thin mirror polished chamfer will separate the upper case from its side. 

Classic 1040/518 bracelet on cal 564 model 168.017 C-Shape 
Constellation with silky guilloche dial 
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The picture opposite illustrates the mirror 
polished chamfer, or facet, separating the 
upper from the side case. Notice the brush 
finishing on the upper and side of the case. 
 
The case back, being the first of the third 
design phase will feature a medallion with a 
brickwork observatory roof. Gold capped 
models will carry a solid gold observatory 
medallion; the observatory medallion in 
stainless models will be cast as part of the 
case back. In solid gold examples the 
observatory roof is plain and not of the 
brickwork variety.  
 
Later Models 

 
In 1966 Omega released the knurled bezel version of the 
calibre 564 168.009/17. Designated as model 168.027 and 
shown opposite, it offered a broader range of dial colours 
including deep metallic blue and moire maroon finishes. In 
around 1970, a minimalist version with a flatter sun guilloche 
bezel on a leather strap with jet line markers and thin baton 
hands was released in the calibre 564 collection.  
 
In 1967 the calibre 751 day date movement was released. 
Standard and knurled bezel models rolled off the assembly 
lines to reach the stores in late 1967 and early 1968.  Models 
168.019 (below left and model 168.029 (below right) presented 
a range of dial finishes, one of the most popular was still the 
silky guilloche dial. 
 
The ‘classic’ upper case lettering and the Constellation script 
remained the same as in all earlier Constellations. The ‘MOY’ 
test can be taken as the standard. (See essays on dials). 

Mirror polished chamfer. Picture courtesy Rick Littlefield @ Pieces Of Time 
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 Some later calibre 751 models did 
feature the new dial script, however 
unless a collector intends to collect these 
transition dials specifically, it is a wiser 
collecting decision to collect the 
traditional dial lettering.Case 168.029 
opposite is an example of a transition 
dial. Note the new era Constellation 
lettering in this solid gold model 168.029 
powered by a calibre 751. The 
configuration of the script is the same as 
that of earlier models; however the 
Constellation lettering is of the new style. 
 
The 1000 Series Models 
 
The first of the 1000 calibres to power a 
C-Shape cased design was model 
168.0056 (shown below left). In this new 
era model the dial script had changed 
considerably and the case carried a new 
bezel.. The Omega symbol remained 
below 1200 but the new Constellation 
lettering headlined the dial. The applied 
Omega symbol was placed on the lower 
half of the dial, under which upper case 
lettering pronounced the chronometer 
status of the watch. At this stage serif 
lettering was retired in favour of a more 
modern lettering.  

 
The very last C-Shape Constellation was the model 168.0057 
(opposite). Powered by the improved day-date calibre 1021, it 
sported a knurled bezel, and apart from the New Era configuration 
of script on the dial, it looked very similar to its calibre 751 
predecessor.  It was retired one year earlier than its calibre 1011 
sibling, model number 168.0056. 
 
Thus ends the story of the most resilient case style of all of the in-house Omega calibres. The Connie C-Shape 
turned heads from 1964 until 1978, and with the passing of time will be regarded by collectors as one of the 
design triumphs of the Constellation family.  
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