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In today’s coaching industry, business coaching revenues are estimated at $15B and life coaching 
at $2B.  Yet, the speci�c topic of legacy is one niche that has yet to be truly discussed, recorded or 
measured in any type of metrics given its positive rami�cations on society.  One question behind 
Legacy Planning is how we take the next steps to create substantial changes and then, turn 
these decisions into lasting memories for the future and for others. 

This is a where the boutique coaching practice of Legacy Planning enters. Our o�ering is about 
getting curious to discover and enhance what matters to you, guide you in carving out your own 
path in your vision, extend world class support in weekly conversations to keep your momentum, 
and discuss long term strategies in your planning.  In a business promise, we help you de�ne, 
develop and execute your legacy.   

For instance, a business or life coach can inspire you to lose 30 pounds through running to 
experience results, but a legacy coach will broaden or deepen the action, intent and values to 
create lasting memories.  In other words, a legacy advisor will suggest taking the next steps in a 
level higher to run a marathon or to start donating to a running charity.  Thus, it is not the weight 
loss alone, but how these pivotal decisions can be momentous and significant for yourself in 
identity and for the next generations by the example you set for them.   

Yet, with technology revenues at $94b (or 626% more than business coaching at $15b), it is high 
time for human development to progress and evolve so our skill sets are more than technical. We 
have the mental muscles for and the practical emotional intelligence to ful�ll and satisfy our 
existence beyond one type of luxury and experience here.  Although we had and will continue to 
have rapid technology growth, humanity’s capacities to intimately connect, communicate and 
evolve needs deep and expotential support.

What does this look like?  With a typical individual looking at their cell phones about 150 times a 
day, many of us now live in an instant grati�cation culture that does not require we transform in 
our mind, heart, soul and body.  The statistics around depression as well as suicide are globally 
shocking, even if there may be many in�uencing factors. We are falling short.

It is said that “touch screens” help babies become more attentive but with too much screen time, 
babies become scatter brained and cannot get involved with other activities. If technology 
absorbs us too much and we spend less time in actual, real and 3D activities, other skills, 
distinctions and capacities decrease.  We need balanced growth, autonomous thinking as well as 
our courage as leaders to pioneer legacies we proactively create based on our core values.   
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Many clients come to us with many ideas, a wide range of emotions and just require some structure to follow through, 
weekly accountability and encouragement when the obstacles come. 

Imagine a world where individuals wrote their legacy vision, after their mission statement on resumes, or after their 
professional biography on private o�ering memorandums. How could we build the next generations by adding a 
portion of educational curriculum that asks children and young adults “what would they like their legacy to be”. Or, how 
about the day this word legacy, could become more of a dining room conversation compared to only dialogue with an 
estate planning attorney, accountant or �nancial planner. 

Legacy Planning specializes in the coaching of individuals and groups to plan for their legacy and its many facets. From 
personal integrity to the discussions about other’s expectations, our virtual sessions range from goals setting to how 
best to design one’s legacy with speci�c actions in the next �ve years to line up results the best one can. Legacy is more 
than just money and assets: it is about your development of identity to be more than a professional role or title, so you 
are is balanced in your life, and in the recording and sharing of knowledge, wisdom and history to be passed on. 

We designed our alliance on the coaching relationship model known as co-active. We ask, “what matters?’’ compared to 
“what is the problem?”  The client is to be developed, compared to �xed.  

We meet over video conferencing or VOIP, such as Signal or WhatsApp, once a week for honest and transformational 
conversations on a number of topics as well as accountability check-in’s. To date, we have led 500 coaching sessions 
through video conferencing. If you think coaching is expensive, the price of not planning and evolving in many areas is 
greater when the tides changes and our resource of time runs out.

Legacy Planning aims to release digital content, such as its �rst playbook, an inspiring coloring book for children as well 
as adults, more blog posts, videos, podcasts as well as a Legacy Academy. Online content will include a variety of tools to 
make the subject of one’s legacy easier and more accessible. Regardless of net worth, we need to achieve to feel a sense 
of accomplishment as well as a sense of pride in our life. 

We believe online sessions as well as digital education products will make a positive di�erence in equipping members  in 
three generations to step forward with what is already inside of them and complete their milestones in a timely manner. 
We tend to work with clients from a span of one to �ve years. 

We especially hold a space for women and young ladies to write and speak their legacy visions.  Females need to be 
asked, encouraged as well as supported in order to have the necessary qualitative and quantitative skills to follow 
through. We hope to be a leader in this demographic of o�ering both �rst rate coaching as well as support products. 

In 2015, Mrs. Carleton© was voted a Women of In�uence honoree through LA Biz, a division of American City Business 
Journals. ACBJ is a publisher of 44 business publications, reaching 3.6M readers each week. 

In 2020, Mrs. Carleton© was o�ered a citation with World HRD Congress in India with their “101 Most Fabulous Global 
Coaching Leaders” in their showcasing of leaders who set big examples for transformation and change. 

THE FUTURE OF LEGACY PLANNING

AWARD WINNING REGARDING INFLUENCE & NOMINATED FOR WORK HAPPINESS 
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The Co-Active® Coaching model focuses on listening, self-management, intuition, curiosity and “Forwarding the 
Action/Deepening the Learning”. Think of your legacy coach as your lighthouse that shines a light into these �ve areas 
focusing on the best interest of the client while honoring the designed alliance from the �rst session. 

While we now live in a commercial landscape where many companies collect and sell our personal data, some may say 
that this personal data is a new form of value or currency in the market. Over a decade ago, I remember a conference that 
described how a domain name such as www.parkplace.com would become more valuable in the market than the actual 
3d location in some city or town.  

Yet, with digital risks these days, both unintentional as well as intentional,  trust is a new form of currency. Any of us can 
have our Napoleon moment as we become blindsided by events outside our control. Yet, regardless of outside 
circumstances, we can still work through these traumatic moments and blind spots to create a legacy; these trials lead to 
a richer and more meaningful legacy compared to shame or fear.  

In quoting Sheryl Sandberg, “You will be de�ned not just by what you achieve, but by how you survive. We can not 
change what we are not aware of, and once we are aware, we cannot help but change.” 

We balance coaching, by getting the client involved in the planning process, with advising in statements of articulation. 
We also o�er roadmaps, mind maps, checklists and other tools to maximize organization and ambitious timeframes. The 
client has shared control in the decision-making process. 

We are willing to make the preparations needed to design your personalized legacy so that it is easy, whether the 
discussion covers real as well as potential challenges, regrets of yesterday or the emotional muscles needed to follow 
through. 

As a 13th generation Carleton in America, with roots in two cultures, I understand the experience �rsthand with the 
importance of traditions, history and roots i grasp the distinction between class and money in how to treat other people 
when tested by various battles.  I also comprehend there is a time and place to create new traditions and rituals.

Legacy Planning o�ers coaching and advisory services to a�uent individuals serious about de�ning, developing and 
executing a legacy for themselves and their families. To date, we have uploaded 21 videos to our youtube channel, 
received 10 Canadian ISBN publishing numbers for future content, presented via a webinar for African Family Firms, and 
lead a group coaching event for 15 participants for three days at the luxurious Miraval Resort in Arizona in an exclusive 
master-mind setting.

For further information please contact Angelina Carleton. 
011 310 433 1051 
info@angelinacarleton.com
www.designurlegacy.com 

1. Send us an email. Let us know your questions, your vision and your emotions around this subject. Who is it you 
would like to impact? What reasons make your legacy important? What timeframes are you working with? 

2. Schedule a time for us to meet over a private platform such as Zoom or VOIP.

3. Let us know how we can serve your legacy and we will send you a Letter of Engagement after the welcome call.

CO-ACTIVE COACHING MODEL BUILT ON FIVE CONTEXTS 

CO-ACTIVE COACHING MODEL BUILT ON FIVE CONTEXTS

THE LEGACY PLANNING ADVANTAGE

HOW TO START & WHAT IS EXPECTED

ABOUT LEGACY PLANNING

CONTACT
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