
Sweeet! Baking for Healthy Minds
Tips for Publicizing Your Bake Sale

One of the keys to hosting a successful bake sale is promoting it to
your community.  The more people who know about it, the more who
will attend!  Here are some helpful tips on how to publicize your
bake sale.

Posters
A very simple way to publicize your bake sale is to download the poster template from the
www.familyaware.org website, fill in the blanks with the information specific to your bake sale,
print up as many posters as you’d like, and hang them in your community.  Here are some
suggestions on where to hang the posters (but please get any necessary permissions first):

• In your neighborhood
• In your place of work
• At your religious organization
• In your public library
• In your community centers or YMCAs
• At local elementary, middle and high schools
• At local colleges
• At local banks, grocery stores, other retailers
• At local hospitals, nursing homes or other health care facilities
• At sporting facilities, such as fields, skating rinks, etc.

You could also distribute the posters in print form in the following ways:
• To co-workers at work
• To classmates at school
• To colleagues at your social or business organizations
• To neighbors door to door
• Ask others to distribute them to their contacts on your behalf

Or in electronic form in the following ways:
• Email to family, friends, colleagues, etc.
• Post to your personal website
• Post to your employer’s intranet site
• Post on your school website
• Post to your community website
• Ask others to forward the posters via email to their contacts on

your behalf



Calendar Listing
A great way to spread the word about your bake sale is to send a calendar
listing to your local newspapers.  Newspapers often print a list of community
events and are often interested in events that support a good cause.

Here is a simple, four-step process for developing and submitting your
calendar listing to your local newspapers:

1. Download the calendar listing template from www.familyaware.org and fill in the blanks
with the information specific to your bake sale (name/organization, date, time, location,
contact information, etc.).

2. Compile a list of local newspapers – Newslink is a great resource for this:
www.newslink.org/.

3. Check your local newspapers to find the appropriate contact information.  For large, daily
newspapers, there may be a specific calendar editor. For smaller daily and weekly
newspapers, the main editor may handle the calendar listings him or herself.  If you
cannot find the appropriate contact by reading your newspaper or visiting their website,
call the newspaper directly and ask who manages the calendar listings for that paper, and
how you should submit your listing (by email, fax or postal mail).  It is also very
important to ask when you need to submit your listing.  Some newspapers request that
you submit your listing at least one month in advance of your event.

4. Submit your listing to the newspapers using the method that they suggest (email, postal
mail, fax).

Press Release
To broaden your publicity beyond the calendar listing, you can
submit a press release on your bake sale to your local newspapers,
TV stations and radio stations.  A press release is like a news story
that you write yourself with the Who, What, When, Where and Why:

• Who: Who is hosting the Sweeet! Baking for Healthy Minds
bake sale?

• What: What is the Sweeet! Baking for Healthy Minds
Program?

• When: When is the bake sale taking place?
• Where: Where is it taking place?
• Why: Why is it taking place?

Here is a simple process for developing and submitting your press release to your local media:

1. Download the press release template from www.familyaware.org and fill in the blanks
with the information specific to your bake sale (name/organization, date, time, location,
contact information, and a quote)

2. Compile a list of local newspapers, TV and radio stations - Newslink is a great resource
for this: www.newslink.org/.



3. Visit the websites for each of the newspapers, TV and radio stations to find phone
numbers for their newsrooms or assignment desks.

4. Call each newspaper, TV and radio station, explain that you are holding an event to raise
awareness for depression in children and teens, and ask to whom you should send your
press release, and how you should send it (email, fax, postal mail).

5. Submit your press release to the newspapers, TV and radio stations using the method that
they suggest (email, postal mail, fax).  We suggest sending the press release to
newspapers at least seven to 10 days in advance of your bake sale and to the TV and
radio stations at least three to four days in advance.

6. If an editor or reporter requests an interview with Families for Depression Awareness, or
has some questions that you are unable to answer, please contact Rebecca Lynch at
rebecca@familyaware.org.

Need Help?
If you have trouble finding contact information for the newspapers, TV and
radio stations in your area, or just need some additional information on the
process, please contact Rebecca Lynch at rebecca@familyaware.org. We can
help you compile a list, find the right editors/reporters and provide additional
tips on working with the media.

Share!
If a local newspaper, TV or radio station covers your bake sale, please send us a
copy of the story.  We’d love to see it!
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