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Kerry O’Shea Gorgone:   Welcome to Marketing Smarts, a podcast brought to you by MarketingProfs. I’m your 
host Kerry O’Shea Gorgone. Thank you for listening.  

 
 I really appreciate you joining me every week to hear from the smartest marketers in our 

industry. If you like what you hear on the podcast or if you have an idea for a future guest, 
please do leave us a comment on our website, reach out to me on Twitter @KerryGorgone, or 
write us a review on iTunes. 
 
Today on Marketing Smarts I’ll talk with Laurence Shatkin, PhD. He’s been a writer and 
researcher in the field of career and education information for 35 years. He’s a well known 
career expert and is the author or coauthor of several books on college majors and more than 
two dozen books about careers. 

 I invited Laurence to Marketing Smarts to talk about marketing as a career, what makes 
someone well suited to a career in marketing, how applicants from marketing programs can 
brand themselves for success, and what skills marketers have that they could use in any number 
of careers. I’m happy to have Laurence with us today. 

 Laurence, thanks so much for talking with me. 

Laurence Shatkin:  I’m glad to be talking to you. 

Kerry: You have an extensive career studying and writing about careers and how people can choose 
the right one. How did you come into that?  

Laurence: I got my degrees in English Literature and I couldn’t get a career started teaching English, so I 
started looking around for what it was that I really wanted to do. It turned out it really wasn’t 
teaching, it was researching and writing.  

 The first job opportunity that came along to do researching and writing was at Educational 
Testing Service. I was researching about careers for a computer based system that was 
delivering this information, which was pretty innovative in the late 1970s. It also gave me a good 
grounding in technology, which was always an interest of mine as well. I did that for several 
years at ETS. I worked in some other projects for delivering information by computer that also 
involved researching and writing.  

 Finally, that job came to an end because ETS lost interest in that program. I started working for a 
publisher instead and I’ve been doing books since then for a couple of publishers. 

Kerry: About how to choose careers or even college majors. Your newest book is Choose Your College 
Major in a Day. I was thinking a whole day or could I do it in half a day, how much time should I 
set aside for it?  

Laurence: I think half a day would be a little tight. I think you couldn’t really make much of a decision in 
that little amount of time. In fact, giving a whole day over to it you have to be pretty devoted to 
it and really be willing to put aside almost everything else going on in your life for a day to do 
that. But, there are some people who are under pressure of deadline who really have the ability 
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to do that. If you’re staring down the barrel of having to declare your major because it’s 
sophomore year second semester or a situation like that, then I think you would be willing to 
devote the time.  

 It could be something that you could do and get a preliminary notion about within 24 hours. I 
would hope that people using this book, and making this decision even not using this book, 
would spend more than a day on chasing down some of the conclusions that they’ve made in a 
preliminary way and trying to turn them into more reasons and mature decision by doing things 
such as talking to people who are in the field, talking to people who know you and know your 
skills and interests and can echo that to you, talking to people who teach in the major or people 
who have graduated from that major. There’s a lot of follow up research that I think people 
should do and that I hope they will do. The book steers them toward doing that sort of research. 

Kerry: I fell into my career completely by accident. I went to a job fair held on Cape Cod and Bentley 
University was there. I said I wanted to get into advertising and they said, “I think that would be 
business communication.” It was not, it should have been marketing, but I ended up in business 
communication.  

Laurence: How did you finally get into marketing? How did you acquire your skills and your credentials?  

Kerry: I interned, so I was getting my MBA in International Business and interned in Marketing.  

Laurence: That’s a very good way to learn skills, a lot of people have that as part of their preparation. 
Marketing is something that people can come to from a lot of different directions.  

 One of the things I do in the book is to show the different career paths that people can go into 
based on the different majors. For example, in marketing you might go more into the 
communications, you might go more into product development, you might do more of the 
marketing research or the management of marketing research efforts. In each major there are 
several specializations that one can go into, that’s something that I talk about in each chapter 
about each major. 

 Another thing that the book does is it has descriptions of occupations, not just the majors but 
the occupations that they lead to. You can see things like marketing management versus 
marketing research. These are the kinds of information that people might want to learn in order 
to get a better idea of what clear paths are open to them with different majors.  

Kerry: There’s a whole process in the book for putting down your tentative choice and then testing it 
against your skills, experience, characteristics. What kinds of things would be good indicators for 
a career in marketing? 

Laurence: If you’re interested in business in general, something that would be a useful sign, 
communication is going to be important with almost anything that you do in that field. If you 
have a technical interest in math and science, you might be considering the research aspects of 
that. By the way, even if you don’t specialize in the researching, it’s something that you really 
need to study.  
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 One of the things I’ve noticed in almost every career is that people study a lot more math than 
they actually end up using. Part of the reason you do that is in order to understand what the 
researchers are telling you. If people present you with statistics, everybody knows that statistics 
sometimes can lie in the way they’re presented, so you need to know some of that even if 
you’re not going into that particular branch of marketing.  

 Similarly, it helps to know something about some of the other aspects. For example, psychology 
is something that you should study because marketing is about meeting people’s needs and 
what people want. You should have some understanding of what makes people tick. 

Kerry: What about marketing yourself in terms of your personal brand? A lot of times you don’t 
necessarily automatically get into a program, just like you don’t automatically get a job. You 
have to market yourself as a suitable candidate for it.  

Laurence: It really helps to have some notion of where you’re going and how you see yourself. You want to 
present yourself as a brand.  

 When you see a brand of something sitting on a shelf in the supermarket or retail store it 
doesn’t have a blank label on it, it has a label which has a name and it has something which has 
a color, it has a shape, it has information on it that gives you an idea of how thing is going to be 
useful for the satisfaction of whatever your need might be, whether it’s toothpaste or laundry 
detergent.  

 The same thing applies to someone who is applying at a college. You want to have an idea of 
what role you’re going to play at that college. My nephew used to work in college admissions 
and he’s now the general manager for the Chicago Cubs. You might say that’s kind of a strange 
career path, but in some ways they’re very similar. When he worked in college admissions he 
was trying to put together a team of people who would make a good addition to a class. You 
could say he’s doing something similar working for a baseball team.  

 You might think of yourself when you’re applying to a college as someone who is trying out for a 
team or someone who might be considered for a team. What is it you have to offer? If you’re a 
blank slate and you say, “I don’t know what I want to do,” then that’s something that is not 
going to appeal who are making this decision.  

 Not everybody has to be fully decided about their major. A lot of people arrive at college 
without having figured out their major, and that’s okay, but you should have some idea of what 
your strengths are, where your interests lie, what sort of environment you like to work in. For 
example, some people like to do research in a library and some people like to do research in a 
lab, some people like to go out into the community and do research. These are all different sorts 
of things that people do as a way of acquiring skills for a career. Depending on the career you 
might do one or do something very different. It helps to have that idea of what sort of situations 
you like to be in.  

 Another thing is with your skills. Obviously your test scores are going to show something about 
your math skills and your verbal skills, but it helps to get more specific about that and know 
whether you have a skill with, for example, problem solving in a math situation or whether you 
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think more in a conceptual way about math. With verbal skills, whether writing is something 
that is a strength of yours or whether it’s more speaking, your reading comprehension – these 
are all different sorts of verbal skills and it helps to have a focus on that and be able to articulate 
that when you talk to people at the college or maybe when you’re writing the college 
application essay.  

Kerry: What about career transitions? If you’re a marketer and you want to transition into something 
else, what kinds of skills do marketers use that might transition well to another occupation? 

Laurence: I mentioned earlier those quantitative skills, that’s something that is useful in a whole range of 
different careers. It might be difficult to go into science from a marketing viewpoint, but not 
necessarily. You might be able to do some sort of research capacity if your marketing research 
skills are good.  

 I know people who worked with me at Educational Testing Service who came out of a marketing 
background and they weren’t working in marketing so much as they were working with the 
statistical analysis that goes at ETS for putting together tests.  

 There are many different fields that use quantitative methods and that’s one of the strengths 
that people bring out of a marketing background that they might find useful in a career change. 

 Another thing is a general understanding of the business environment and what it is that makes 
a business successful, what can threaten a business, and some of the principles of management. 
Someone may come out of a background where they’ve been more of marketing management 
and they have an idea of how to identify people skills and how to work with situations where 
there are conflicts between people. There are managerial skills that can be brought to a large 
number of managerial positions. That’s another kind of career transition that people can make. 

 I have a whole book about career transitions where I talked about using knowledge rather than 
focusing so much on skills, using industry knowledge. It was a book about these transitions, it 
was called The Sequel, because the idea that Hollywood loves sequels because when you go to 
see a movie with a Roman numeral after the title it’s usually because you know something 
about the movie that came out before, the plot, the situations, and characters.  

Kerry: It’s usually because I got dragged along.  

Laurence: Maybe that too. Hollywood loves these things because the audience is sort of prepackaged, they 
know what to expect. If you worked in an industry for a long time you can speak the language of 
that industry. For example, instead of doing marketing research you might write about 
marketing or you might teach marketing, or you might do sales of services that are involved in 
marketing.  

 There are a number of ways you can make these sort of career shifts where you use the 
knowledge you have in a different role. People are involved with selling, people are involved 
with the technology of a field, or doing research in a field. Those are different ways you can use 
knowledge. 
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 Another thing, people sometimes go into advocacy in their field. They might deal with some of 
the laws and so forth that have to do with marketing and become advocates for maybe freer 
expression of ideas in marketing.  

 One might go into politics from a marketing point of view. That was something that started, I 
think, during the Eisenhower administration when the first marketer started actually packaging 
a candidate. I think it was Richard Nixon. There’s a long history of using these skills in a political 
setting. Think of how these political statements and things are all focus grouped now.  

Kerry: You touched on it a little bit where you were talking about teaching people to do marketing. 
What do you view as the role of training and certification in pursuing any career or bettering 
yourself in the context of your career?  

Laurence: It varies among different careers. In some careers certification is very important, there’s a 
professional association and you have to be certified. In some cases it’s a matter of the law that 
you have to be licensed to do a thing. Therefore you have to get the approval of professional 
organization and follow a curriculum that is dictated by them.  

 Particularly, for example, in a lot of healthcare careers that is the case. In business careers not 
quite so much, but there is a certain amount of that goes on. There are associations that deal 
with technical writing, for example. There’s even one about product development that has come 
along recently in which you get certification of your knowledge.  

 Often there’s a curriculum that you can study. It might be something that the professional 
association provides or something that colleges offer. Certification in some fields can be very 
important, in other cases not so much. Sometimes you can finesse this by having just a lot of 
experience in a field.  

 As I said earlier, it helps to be able to talk the language. Some things people know who have 
been in the field a long time is they know where the recruits are coming from, what the good 
colleges are that people come out of. By the way, that’s another career move people sometimes 
can make is going into recruiting because they know what skills are needed in the field. Again, 
there’s a certification for HR people as well.  

 Some fields it’s very important. One thing you might say is that as a rule it’s the fields that are 
very new that don’t have those sorts of formal requirements yet. For example, I mentioned new 
product development, which is sort of a new field that has its own logic and people come to it 
from many different perspectives, including the technical aspects and also the marketing 
aspects. That’s just starting to get a professional association that’s play an important role in it. I 
shouldn’t say it’s just starting, but I think it’s becoming more important in that field than it used 
to be.  

 In technical fields there is a lot of certification that you can get. For example, if you think of the 
certification network managers have where a particular software provider provides a pathway 
for getting certification. It can be very important in some fields. It’s always good to have one 
extra line to put in your resume. Sometimes on a job application form there’s a blank that asks 
you about your certifications and it’s nice to not have to leave that blank. 



MARKETING SMARTS PODCAST | TRANSCRIPT 
How to Jump-Start Your Career with Author Laurence Shatkin, PhD.  

 
 

  
 

Copyright © 2016 MarketingProfs LLC 

Kerry: You’re a career expert. Are resumes still a thing? Because some people avoid them all together, 
they don’t even want to do them. 

Laurence: I would say they still are a thing. That’s still important. I know whenever you apply, particularly 
online, there’s a form you have to fill out and you think, “Why am I giving all of this information 
when it’s all there in my resume?” I think it has to do a lot with branding. What I was saying 
earlier that you have to have a brand. I said earlier that it helps to have a brand when you apply 
to college. Obviously it’s well known that it helps to have a brand when you apply for a job. 
That’s something that a resume can provide better than any online form that you fill out or job 
application that you fill out. It applies that kind of packaging so you can make it highlight the 
things that you want to say about yourself.  

Kerry: Do you still have one?  

Laurence: Yes, I do. Actually, I have a nice online one that has some information about me.  

Kerry: You’d think with a stack of books like you have that those ought to do the job, just slide them 
across the desk.  

Laurence: You’d think so, but it’s always nice to be able to refer someone to if someone wants to get a 
really quick look at you and they can’t necessarily get their hands on your book. If they walk into 
a bookstore they can probably find them, but bookstores are kind of hard to find these days. 

Kerry: Because they’re specialty books, sure. All the business books have one copy in stock if you’re 
lucky.  

Laurence: Right. If you go on a place like Amazon or just Google my name, just my last name and the word 
careers, you’ll find out who I am and about me. But it does help to have a resume that shows 
yourself in a small space.  

 Another thing that resumes are useful for is being passed around. The old networking thing, 
based on the principle that your friends know pretty much the same things that you know and 
the opportunities that they know about are pretty much the opportunities that you know about, 
it’s their friends who know about the things that you don’t know about. How are their friends 
going to find out about you? One way is by a resume being put in their hands.  

 If you’re networking, if you’re looking for a new job somewhere or just testing the waters, it 
helps to hand out your resume to a bunch of friends. You never know when one of them might 
be in a conversation with somebody where they can say, “I know somebody who has that skill 
and works in that field. Here, let me hand you his resume, I happen to have one they gave me 
the other day.” That’s another reason why it still is useful. It’s a little harder for them to be able 
to say to the person, “The URL of that person’s online resume is ______,” it’s much easier to 
have a piece of paper the person can hand over. 

Kerry: It definitely seems as though marketing is one of those things everybody needs to do, almost no 
matter what career you’re in. For example, you sell books or make presentations, but you have 
to promote yourself as well. 
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Laurence: Right. What’s an interesting kind of self promotion that people may not be aware, and this is 
true for every field, every field has a webpage somewhere where discussion goes on. Often 
more than one. It might be a LinkedIn group, it might be a group page on Facebook, it might be 
a chat room at the professional association, it might be a Twitter feed. Sometimes it’s all those 
things. There are all these different ways in which people in the industry communicate with one 
another.  

 It helps to be a presence in that field. Everyone is on one of those sites and follows one of those 
sites will see certain names come up over and over again. Some of them are trolls, but a lot of 
them are people whom you know and respect, you’ve seen them many times and you 
understand they have insights and they seem to display some maturity. Everybody knows who 
those people are and it helps for you to be one of those people. 

 Granted, if you’re new to a field you probably don’t have all that much insight, but if you just 
make comments on what some of those prominent people say you’ll get your name out there 
and people will get an idea of who you are, the fact that you’re in this field and ideally that you 
have something to offer to the field. That’s one way to market yourself that some people might 
not have thought about.  

 Every industry has several of those different modes of communication probably. One other thing 
it shows is that you’re cognizant of the current means of communication.  

 One of the things that many people, particularly older workers, sometimes have a problem with 
is adapting to the newest forms of communication. People who are getting up in years want to 
project an image of youthfulness. Maybe you don’t feel like dying your hair, maybe you don’t 
feel like using the very latest slang, maybe you don’t feel comfortable with those things. One 
thing that really makes you look dated is when you’re using old methods of communication, so it 
helps to demonstrate that you are competent with the current means of communication and 
these electronic forms are one such mode of communication. 

Kerry: Don’t use your Hotmail account.  

Laurence: And don’t say, “I don’t have an email, but fax me.” You really want people to be able to get in 
touch with you. You should understand what texting is. That’s why it helps to have a presence in 
some of these modes of communication that are currently hot fields.  

 Actually, I was just reading that Twitter is having to give itself a bit of a facelift because it seems 
to be getting a little bit old hat. 

Kerry: That’s hilarious. Mom’s on Twitter, it’s time to get off.  

Laurence: It kind of works like that, yes. It helps to advance your career and establish your brand to find 
out whatever the current hot medium is and build yourself a presence there. 

Kerry: We’ve reached the part of the program where we talk about anything but marketing. I wanted 
to ask you about networking, but a very specific thing. You have pets, I know because I saw 
them at the beginning of our call. Do they help you with networking, do you go to the dog park 
and meet new people? Do you think that having pets is an asset?  
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Laurence: I think it’s an asset because it’s a topic of conversation that you can strike up with almost 
everybody. Everybody loves talking about their pets. I guess it helps if you have cats and dogs, 
because then you can talk to either kind of person.  

 I haven’t yet gotten into a business discussion in the dog park, but I have gotten into some 
pretty interesting discussions. When you make new friends you never know where it may lead, 
it could ultimately lead to somebody who can make a career network connection for you. I 
would say that yes, having pets is a good way to do that. 

 By the way, another way you can reach more people is to get involved with some sort of pet 
cause, such as a pet rescue or guide dogs or something like that. These are ways that you can 
reach other pet owners.  

 There are any number of ways that you can network, and in other kinds of hobbies besides pets. 
Pets are something that so many people have a common interest in that it’s an interesting way 
of expanding your network.  

Kerry: Laurence, where can people learn more about you and where can they get a copy of any of your 
numerous books?  

Laurence: I’m listed on Amazon and I have an author page there. I also have a webpage at Shatkin.com. My 
name is rare enough that I was able to get that domain for myself. Those are the easiest places 
to find out who I am and what I’m doing.  

 I also have a Twitter feed, @LaurenceShatkin. I don’t post there all that often. As I mentioned 
earlier, maybe it’s getting a little bit old fashioned already. I try to keep people apprised of what 
I’ve been writing and I have a blog also, so I make mentions of that on my Twitter feed. 

  Finally, I also have a Facebook author page. I try to get my name out there and I hope people 
will be able to find me and get a hold of these books to help them make decisions about their 
career or their college major. 

Kerry: Laurence, thanks so much for talking with me today. 

Laurence: It was good talking with you.  

Kerry: For more information visit Shatkin.com or follow Laurence on Twitter @LaurenceShatkin.  

 Thanks for listening here to the very end. This has been the Marketing Smarts podcast, brought 
to you by MarketingProfs. I’m your host Kerry O’Shea Gorgone. Talk with you next week. 
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