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A gala to support Southface 

Wednesday, September 25, 2013 in the 

Egyptian Ballroom at the Fox Theatre

WWW.VISIONARYDINNER.ORG

This remarkable dinner features a wine-paired, five-course feast with 

each course created by one of Atlanta’s most notable chefs. The locally-

sourced ingredients are graciously provided by our Legacy Partner 

Whole Foods Market.

Zeb Mary Chrysta

CodyJiyeonAdam

The 2013 Chefs 
 Zeb Stevenson of Livingston Restaurant + Bar 

 Mary Moore of The Cook’s Warehouse

 Chrysta Poulos of King+Duke 

 Adam Evans of The Optimist 

 Jiyeon Lee and Cody Taylor of Heirloom Market BBQ

The Visionary Dinner raises awareness and funding for 

Southface’s continued work in sustainable community 

development, high performance affordable housing and green 

building.  To recognize and celebrate sustainability in action, 

Southface also presents its prestigious Argon Award each year at 

the Visionary Dinner.



The Southface Mission: To promote sustainable homes, 
workplaces and communities through education, research, 
advocacy and technical assistance. 

Brief History

Since 1978, Southface has worked with consumers, the 
construction and development industry and policymakers 
to forge market-based solutions for creating green jobs, 
clean energy and sustainable communities. Recognizing 
that buildings produce nearly half of all U.S. greenhouse 
gas emissions, we believe that sustainability initiatives 
and advocacy focused on the built environment are key to 
addressing global climate change. 

Southface is also strongly committed to helping people 
live, work and play in comfortable, healthy buildings that 
save money by conserving energy, water and other natural 
resources.

To accomplish these goals, Southface offers a wide variety 
of green building and sustainability programs and services, 
all of which are based on sound science. 

On the cover: 

The Southface Eco Office 
nestled in the Midtown Atlanta 
tree cover. The LEED Platinum 
facility, opened in 2009, is 
in a short lineage of homes 
for Southface. See page 6 
for a glimpse of the past of 
Southface as we celebrate 35 
years. Photo by John Hillyer
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Dear Readers,

This year marks the 35th anniversary of Southface. Our origins 
began as an all-volunteer group of people who organized the 
first major public event in Georgia to focus attention on the 
connection between energy and environmental challenges. 
It was an interesting time for clean energy. The U.S. had 
recently experienced its first oil embargo and President Jimmy 
Carter made energy a focus of his administration, including 
installing solar thermal panels on the White House. 

While Carter called for a comprehensive national energy policy with efficiency and 
renewable energy as cornerstones, regrettably few other political or business leaders 
embraced the strategy. The solar panels were removed, funding for federal research 
in clean energy was dramatically reduced and incentives for private development of 
clean energy were scaled back while subsides for fossil fuels and nuclear expanded. 

However, the pull of market forces was too strong to let clean energy die, even 
without significant federal support. Fast forward to today, and while federal policy 
at the Congressional level seems to be at a standstill, the Executive Branch has set 
clean energy goals for federal facilities and is beginning to look at regulatory options 
to advance clean energy and curb pollution from fossil fuel sources. States and cities 
also are looking for creative strategies to encourage market development of clean 
energy. 

Today clean energy sits at the hub of the broader sustainability movement. Over 25 of 
the Fortune 100 companies have made significant commitments to energy efficiency 
and renewable energy. Locally, companies like Interface, Cox Communications, 
Coca-Cola, Toto, UPS and Chick-fil-A have committed to saving energy. 

Southface can be proud of our influence on market forces promoting clean energy, 
green building and broader sustainability initiatives. Our technical assistance across 
the Southeast through EarthCraft, LEED, ENERGY STAR, Weatherization Assistance 
Program and other programs have directly impacted over 100,000 homes. We have 
helped shape the design, construction and operation of over 500 commercial 
buildings through our work with Grants to Green, Atlanta Better Buildings Challenge, 
EarthCraft Light Commercial, LEED and comprehensive energy audit services. In 
addition, our policy work on energy codes, demand-side management, affordable 
housing incentives and other initiatives have impacted thousands more buildings and 
entire communities. 

While the past 35 years have seen incredible changes at Southface, there are a few 
constants. We remain a nonprofit that is science-based in all of our work. We continue 
to have a strong entrepreneurial culture and believe that the marketplace is the 
greatest force for environmental change. We stay dedicated to providing service to our 
entire community, and are particularly passionate about our work greening affordable 
housing, saving energy in small commercial buildings and nonprofit facilities, and in 
helping create mixed-use, walkable, transit friendly communities. We are convinced 
that the best nonprofits must combine policy work with service delivery.

And most importantly, we know that our best work depends on partnerships—with 
business, nonprofits, academia and government. We also know our success depends 
on the support of our members. Your time, advice and financial support has built an 
organization that we can all be proud of. 

Thank you for your belief in Southface and commitment to creating a more sustainable 
world. 

Dennis Creech 
Executive Director, Southface

Southface Journal of Sustainable Building
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BurgerFi at Emory Point is EarthCraft Light Commercial Certified
BurgerFi®, a Florida-based burger franchise, recently opened a store at Emory Point that achieved 

EarthCraft Light Commercial certification. While all BurgerFi stores incorporate sustainable features, 

such as recycled furniture and energy-efficient fans, the Emory Point location is the first BurgerFi to 

achieve EarthCraft certification. The Emory Point BurgerFi incorporated sustainable features such 

as energy-efficient LED lighting, low-flow water fixtures, sustainably harvested wood and low-VOC 

paints and finishes into the building’s design. 

Southface News & Sunspots

Serenbe’s first 
Proud Green Home
ProudGreenHome.com, a green 

building resource website, 

is producing its first Proud 

Green Home at Serenbe, a 

sustainable development south 

of Atlanta. Representatives from 

ProudGreenHome.com, Southface 

HERS Raters, LEED for Homes Green 

Raters and EarthCraft Technical 

Advisors gathered for a pre-drywall 

construction tour of the home in 

March.

The home’s energy use will be 

monitored and reported and the house will serve as an educational tool for consumers and green 

building professionals. The EarthCraft builder, Luis Imery of the Imery Group, and the architect, 

Chris Laumer-Giddens of LG Squared, are working closely together on the home, which is projected to 

achieve EarthCraft House Platinum, Energy Star Version 3, EPA Indoor Air Plus and EPA Water Sense 

certifications. Southface is serving as a strategic partner in the design and construction of the home, 

which is expected to achieve net zero energy consumption. 

GeogiaEnergyData.org receives 
grant from Wells Fargo
Last fall, Southface launched a new project 

website, GeorgiaEnergyData.org. The site 

compiles information about Georgia’s energy 

landscape and makes it easily accessible to 

the public using interactive maps, graphs and 

tables. Morgan Jones of Wells Fargo (left) 

recently presented a $50,000 check to Dennis 

Creech (right) to help Southface fund additional 

enhancements to the site. For example, 

Southface is working on the first Southeast 

Clean Energy Industries Census. Through 

interactive maps and dashboards, the Census will 

allow users to understand the economic impact 

the clean energy industry is having in Georgia. 

“With the support of funders like Wells Fargo, we 

envision GeorgiaEnergyData.org becoming the 

most comprehensive resource for Georgia clean 

energy and related information and serving as 

a model for other states,” said project manager 

Shan Arora.
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EV Ride N Drive Event
The Green Chamber of the South hosted their April ‘Green Wednesdays’ 

event on electric vehicles at Southface. Event attendees got an 

opportunity to test drive electric vehicles including the Nissan Leaf, Chevy 

Volt, Wheego and models from Ford and Tesla.

Southface News & Sunspots
Drinking Water is put to the Test 
Much of the ongoing media debate between tap water and bottled water 

focuses on issues of safety, cost and sustainability. However, consumers 

most often cite taste as one of the primary reasons for buying bottled 

water. Because of this, providing drinking water that tastes good is just as 

important to public water professionals as ensuring its safety.

Southface’s Amelia 
Godfrey receives 30 
under 30 Award
Amelia Godfrey (far left) is a 

recipient of one of the 2013 

Nonprofit Leaders 30 under 30 

Award presented by the Georgia 

Center for Nonprofits and the 

Young Nonprofit Professionals 

Network Atlanta Chapter.

Amelia has five certifications from Building Performance Institute. She is 

a Georgia Duct & Envelope Tightness Verifier, EPA Lead Certified Renovator 

and serves as an instructor at the Southface SWEET Center.

“Through her actions, Amelia has demonstrated her commitment to making 

an incredible impact in the community through leadership, innovative 

thinking and community-mindedness,” said Brad Turner, residential green 

building services program manager.

Bosch Experience Center earns ECLC Gold
Southface Executive Director Dennis Creech and EarthCraft Light 

Commercial Program Manager Bill Abballe attended the grand opening of 

the Bosch Experience Center at Serenbe on May 31. The center, which is 

EarthCraft Light Commercial Gold certified, will serve as an educational tool 

for consumers, trade professionals and government officials interested in 

net zero solutions.

The Georgia Section of the American Water Works Association recently 

held its annual Drinking Water Taste Test in Macon, Georgia. The panel of 

judges, including Southface’s own Joy Hinkle (center), evaluated water 

samples for scent, flavor and aftertaste. Thirty-one entries from seven 

districts competed for top honors and the opportunity to continue to the 

national competition to be held at the American Water Works Association 

(AWWA) annual conference in June.  

The City of Barnesville, Georgia was selected as the best tasting tap water 

in Georgia for 2013. To learn more about your own tap water, contact your 

local water provider and review the annual consumer confidence report or 

drinking water quality report. AWWA also provides consumer information 

on drinking water at www.drinktap.org.
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Earth Day
Southface celebrated Earth Week by participating 

in the 2nd Annual Atlanta Earth Day Cleanup 

Challenge. Volunteers from Southface, Friends 

of Renaissance Park, AGL Resources and Invesco 

worked together to remove invasive plants from 

Renaissance Park. 

Southface Commercial Green Building Services Project Manager Anne 

Rogers (right) answered questions about “Chick-fil-A’s Lessons Learned 

from LEED projects” at a recent USGBC Atlanta, Georgia Branch chapter 

meeting at Chick-fil-A Corporate Headquarters. Anne is pictured with 

Chick-fil-A’s Michael Garrison, senior director, environmental stewardship & 

packaging and Michele Palazzo, design coordinator.

Southface Executive 

Director Dennis Creech 

(left) spoke at the Rotary 

Club of Atlanta on Earth 

Day about how the 

audience could contribute 

to a more sustainable built 

environment in Georgia. 

Steve Hennessey, Rotary 

Club of Atlanta’s immediate 

past president, is pictured 

with Dennis.

In March, Southface staff took a break from work to plant 15 trees along 

Pine Street, in front of the Southface Eco Office and alongside Renaissance 

Park.

Mayor Kasim Reed, Clark Howard and project 

volunteers from across the city convened for an 

Earth Day celebration in Centennial Olympic Park.

Chick-fil-A learns from LEED
Chick-fil-A, Inc. is partnering with Southface to participate in the LEED 

Volume Program, an alternative LEED certification path for companies 

planning to certify a large number of new construction projects. 
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Thirty-five years… 

Places and people.

The early days of Georgia Solar 

Coaltion, the first manifestation of 

Southface, resided in Little Five Points 

in Atlanta. The Habitat for Humanity 

Jimmy Carter Work Project kicked off 

Southface’s committment to affordable 

housing. The Moreland Avenue 

office, a restored historic Queen Anne 

style Victorian home, was the Southface 

Alternative Energy Center in the ‘80s 

and ‘90s.  The Southface Energy and 

Environmental Resource Center opened 

during the 1996 Olympics. The Eco 

Office on Pine Street, a commercial 

annex to the original Resource Center 

opened in 2009. The SWEET 

Center opened in 2011. 
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By Dennis Creech

This article was originally published in the May 31, 2013 edition of the Atlanta Business Chronicle.

When someone you know shares the same 

birthday, there’s a connection. This is true 

for Southface and our fellow 35-year-old 

institution, the Atlanta Business Chronicle. 

At Southface, we look to the Atlanta Business 

Chronicle for news on economic, civic and 

environmental indicators for our region. In this 

anniversary issue, we take pride in recounting 

the advances in sustainability we’ve seen in 

Atlanta over the past 3½ decades. 

As Winston Churchill stated, “we shape our 

buildings, and afterwards our buildings shape 

us.” This certainly applies to the impact 

of buildings on the natural systems that 

sustain our economy. Buildings account for 

about one-third of U.S. energy use and are 

responsible for nearly one-half of greenhouse 

gas emissions. Buildings also shape our water 

challenges, both directly and indirectly. 

Since electric power production is the largest 

user of water, inefficient buildings don’t just 

waste energy, they also waste water.  

That’s why the progress Atlanta has made 

over the last 35 years is so important. 

Atlanta was an early leader in green building. 

The EarthCraft green building program, a 

partnership between the Greater Atlanta 

Home Builders Association and Southface, 

was started in 1999. Today, there are over 

26,000 EarthCraft homes in six southeastern 

states.  

Atlanta has also led in commercial building, 

frequently ranking in the top tier cities with 

LEED and ENERGY STAR certified buildings. 

You can find certified green buildings across 

the metro area, from Emory University to 

landmark properties such as One Ninety One 

Peachtree Tower. 

Today, Atlanta is rising to the next challenge, 

this time competing with cities across the 

U.S. in the Better Buildings Challenge. Led 

by the City of Atlanta and Central Atlanta 

Progress, over 70 commercial buildings, 

representing more than 50 million square 

feet, have pledged to save 20 percent on their 

energy and water use by 2020. Emboldened 

by Atlanta Mayor Kasim Reed’s charge that 

“we don’t play for second place,” business, 

government and nonprofit building owners 

are committed to winning the Challenge while 

also saving money and reducing water and 

energy use.

Atlanta’s leadership in sustainability 

extends beyond buildings to include entire 

communities. Southface was proud to be 

a part of the development of Glenwood 

Park and Serenbe. These master-planned 

communities set new standards for 

green practices — Glenwood Park for the 

redevelopment of an intown brownfield and 

Serenbe for sensible development of open 

greenspace. At the same time, established 

communities like Midtown and 

the City of Decatur have built 

upon solid foundations to take 

their efforts to “go green” to a 

whole new level.  

A strong commitment to 

green extends to corporate 

champions like Coca-Cola, UPS 

and Cox Enterprises. These 

and other hometown heroes 

have strong sustainability 

initiatives. Ray C. Anderson, 

founder of Interface, was an 

international voice with a Southern accent 

who gently urged his peers to join him in 

“doing better by doing good.” Thanks in no 

small part to Ray’s leadership, businesses 

today are increasingly adopting sustainable 

best practices. 

Higher education institutions, including 

Agnes Scott College, Emory University, 

Georgia Tech, Kennesaw State University, 

Spelman College and the University of 

Georgia, have helped lead the market 

transformation for sustainability. 

These institutions are setting goals for 

sustainability – from reducing greenhouse 

gas emissions to establishing no-waste 

policies. They are delivering on their goals 

by building and retrofitting facilities to 

meet green standards, purchasing green 

products, capturing and reusing storm 

water, converting food waste to biofuels 

and emphasizing Georgia-grown food for 

campus dining. Equally as important, they are 

preparing students for the workplace of the 

future where sustainability is increasingly 

recognized as good business with bottom line 

benefits.

While sustainability is often seen as the wave 

of the future, it is also a return to the past. 

Ben Franklin famously said that “a penny 

saved is a penny earned.” When it comes to 

energy and water, the savings from efficiency 

are always more cost-effective than increases 

in supply. This message is at the core of the 

progress we have made in Atlanta thus far.  It 

will remain the key measure of our progress 

as we face the economic and environmental 

challenges of the next 35 years.

and counting
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Over 90 percent of U.S. commercial buildings are small—less than 

50,000 sq. ft. in size, and over 70 percent are less than 10,000 

sq. ft. However, few small commercial buildings, especially in 

the Southeast, participate in energy efficiency or green building 

programs such as ENERGY STAR or LEED.  To address this market 

gap, in 2012 Southface launched EarthCraft Light Commercial 

(ECLC) — a green building certification program for new and 

existing small commercial buildings in the Southeast. 

EarthCraft Light Commercial 
The Future Looks Bright - and Energy Efficient!TTTTTTTTTTTThhhhhhhhhhhheeeeeeeeeeee  FFFFFFFFFFFFuuuuuuuuuuuutttttttttttttuuuuuuuuuuuuurrrrrrrrrrrrreeeeeeeeeeeee  LLLLLLLLLLLLoooooooooooooooooooooookkkkkkkkkkkkssssssssssss  BBBBBBBBBBBBBrrrrrrrrrrrrriiiiiiiiiiiiggggggggggggghhhhhhhhhhhhhttttttttttttt    ----- aaaaaaaaaaaannnnnnnnnnnnddddddddddddd EEEEEEEEEEEEnnnnnnnnnnnneeeeeeeeeeeeerrrrrrrrrrrrrgggggggggggggyyyyyyyyyyyyy EEEEEEEEEEEEffffffffffffffffffffffffffiiiiiiiiiiiiiccccccccccciiiiiiiiiiiieeeeeeeeeeeeennnnnnnnnnnnttttttttttttt!!!!!!!!!!!!!

EEEEEEEEEEEEEEEEaaaaaaaaaaaaaaarrrrrrrrrrrrrrrttttttttttttttthhhhhhhhhhhhhhhCCCCCCCCCCCCCCCrrrrrrrrrrrrrrraaaaaaaaaaaaaaafffffffffffffffttttttttttttttt   LLLLLLLLLLLLLLLiiiiiiiiiiiiiiiggggggggggggggghhhhhhhhhhhhhhhttttttttttttttt  CCCCCCCCCCCCCCCooooooooooooooommmmmmmmmmmmmmmmmmmmmmmmmmmmmmeeeeeeeeeeeeeeerrrrrrrrrrrrrrrccccccccccccccciiiiiiiiiiiiiiiaaaaaaaaaaaaaaalllllllllllllll  

Food
Service

Office

Education Restaurant

Other

Fitness/
Recreation

Retail

ce Oth

Community
Center

EarthCraft Light Commercial projects by commercial use type

School is in session! Exuberant school girls attending the Atlanta 

International School - a Gold certified ECLC project.

Over 30 commercial buildings have earned the ECLC certification and 

the early performance numbers are impressive. The energy savings 

for the initial 13 buildings averages 32 percent, with some top 

performers exceeding 50 percent. However, the performance for a 

few buildings is disappointing and we are following up to see if their 

operations can be improved or if there have been changes in use 

or other factors.  Most importantly, there is a diversity of building 

types participating in ECLC which shows that green works for all 

sizes and uses.  As we collect more data, look for updates on how 

this program is helping transform the market for energy and water 

efficiency.

ECLC Team 

If it was easy, everyone would do it. A successful green building 

certification requires participation from all parties involved. Once a 

commercial building project is underway, last minute design changes 

and value-engineering processes can easily lead a green building 

project to go astray. The ECLC program is designed to keep the goals 

of certification on track and ECLC staff work closely with design 

and construction team members to provide technical guidance and 

verification throughout the process. 

The ECLC team at Southface includes: L-R, Laura Case, Cody David, Bill 

Abballe, Brandon Jones, Bourke Reeve and David Smedick.
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“The people of Southface have been 

my mentors, helping me develop my 

understanding of building science 

as I have evolved as an architect. 

In the mid-1990s, Mike Barcik and I 

gave a presentation together on the 

emerging LEED rating system and I 

have continued learning and collaborating with Mike and 

Dennis Creech on many fronts. My respect for Southface’s 

impact on the region influenced my wanting to be a part 

of their efforts.” 

 

Bill Abballe, ECLC program manager

The Beach House at Christ Our King Catholic Church
 ◗ Mount Pleasant, SC

 ◗ Youth and senior activity center

 ◗ 6,778 square feet

 ◗ Certified 

 ◗ Re-purposed/relocated existing site structures

 ◗ Salvaged and reused plant material 

 ◗ Water-permeable hardscape

 ◗ On-site composting and edible garden

 ◗ Light colored/reflective roofing

 ◗ High performance envelope with solar shading to reduce heat gain

 ◗ Energy-efficient HVAC and lighting

“Our experience with the EarthCraft Light Commercial (ECLC) 
program has been extremely positive. After searching for the right 
match for a sustainability partner three years ago, we decided 
ECLC best met the needs of this project, as its size and scope was 
challenging for other certifications. Our team incorporated their 
input into the design and our daily site practices. The crowning 
achievement was the onsite air infiltration test, when the project 
achieved a perfect score. The Beach House is one of the most 
complete, efficient buildings we have ever built.” 
 
Chip Crane, vice-president of pre-construction and business 
development, Hill Construction

EarthCraft Light Commercial Success Stories 

Bill Abballe, a registered architect in Georgia, recently joined 

Southface as our new ECLC program manager. With 28 years of 

experience with commercial building projects, he has extensive 

knowledge and experience with building systems, products 

and construction administration. Bill was appointed as the 

American Institute of Architects (AIA) representative to the 

Georgia Department of Community Affairs for various task forces, 

including Energy Efficiency and Sustainable Construction, 

International Energy Conservation Code 2012 and as Chair to 

the State Energy Code Compliance Evaluation Pilot Study for 

Commercial Building Renovations. Bill is an active AIA member 

and continues his work with AIA programs, including the 

Committee on the Environment.

Southface’s Denise Grimm and Bill Abballe contributed to 

this article
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Atlanta International School 
 ◗ Atlanta, GA

 ◗ Early learning center 

 ◗ 17,000 square feet

 ◗ Certified Gold 

 ◗ 96% construction waste recycled 

 ◗ Daylit spaces with daylight photo sensor lighting 
controls

 ◗ High performance envelope, HVAC and lighting

 ◗ Low-flow water fixtures and water-efficient 
landscape design

Luck Stone Office 
 ◗ Charlottesville, VA

 ◗ Scale office and retail showroom

 ◗ 1,585 square feet

 ◗ Certified Pilot

 ◗ 90% construction waste recycled

 ◗ Water-efficient landscape and stormwater 
runoff reduction

 ◗ Point-of-use water heating

 ◗ Low-flow water fixtures

The EarthCraft program is 

proudly sponsored by the 

following partners:

“The pilot project with EarthCraft was 
our first attempt at a green building 
certification. ECLC was a perfect fit for our 
small 1,800 square-foot scale office. The 
EarthCraft/Southface staff was great to work 
with and worked closely with us every step of 
the way. We learned a lot about building ‘the 
right way,’ which will definitely influence 
future projects – certified green, or not.”  
 
Mike White, senior project manager, Luck Stone 
Corporation

“In the past couple of years, we have successfully 
completed three educational projects through the 
EarthCraft Light Commercial program. Each experience 
has been informative, beneficial to our clients and easy 
to navigate for both design and construction teams. 
The hands-on site evaluations offered by EarthCraft 
distinguish this program from other sustainable 
methodologies and help to ensure compliance with 
shared sustainability goals.”  
Samuel R. Cooper, AIA, principal, Collins  Cooper  Carusi  
Architects,  Inc.
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Icynene spray foam insulation expands into cracks and crevices to block air that fiberglass  
insulation lets through – helping you design more energy efficient structures that save your 
clients up to 50% on their energy bill. And since Icynene conforms to virtually any shape, you 
can push the design envelope and seal it too.  As an air barrier, Icynene helps create a quieter, 
healthier environment by reducing airborne noise and minimizing moisture flow to prevent mold. 
Insulating with Icynene also contributes to LEED certification points. So your clients will know 
you’re interested in helping the planet and helping them save money. icynene.com/smart
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www.BuildingGreen.com    122  Birge Street, Suite 30, Brattleboro VT 05301    t: 800-861-0954  f: 802-257-7304

Go to: www.buildinggreen/uc/SFJcertreport

The number of “green certifications” is large and growing—more 

than 100 in the U.S. alone. The experts at BuildingGreen.com have 

put together a new report, Green Building Product Certifications, 

to show you how to cut through the confusion and identify the 

handful that are truly relevant to your building projects.

This 87-page guide helps you steer clear of irrelevant claims and 

focus on what’s important:

 the key green certifications spanning multiple building product  

sectors AND within each product group

Special $20 discount for Southface Journal readers!

Which Green Certifications Matter for Your Project?

Order today!    $79       $59

Ventilation, Air Sealing,
and Lighting Solutions

EFI stocks a full line of timers, controls, and accessories for use with our ventilation equipment.  
We also distribute whole house fans, low and high expansion foam, air tight electrical boxes,  

sealants, vapor barriers and energy efficiency lighting.

Call us to receive our wholesale catalog and pricing.

7/12
Massachusetts: 800/876/0660  X1 | Wisconsin: 800/962/7015 | efi.org/wholesale | wholesale@efi.org
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Consider choosing abundant, American and earth-
friendly natural gas as your energy resource.

ABUNDANT.       
AMERICAN.  

AFFORDABLE.
TODAY’S NATURAL GAS

erica
nergy

hoosin
atural

DAY’S NATURAL G

g abundant, Am
gas as your e

S NATURA

aglresources.com

Geothermal is a rapidly growing market that’s defied 
the economic downturn. To succeed, you need more 
than just an equipment supplier. You need a partner 
who understands geo and is personally committed to 
your growth. WaterFurnace has been synonymous with 
energy efficiency for 30 years. Find out why. Contact 
Mike Stevens, your local territory manager to learn more 
about using geothermal in your homes.

WATERFURNACE UNITS QUALIFY FOR A 30% FEDERAL TAX CREDITE UTT

who unhwho un

h
th n j

ECAR

Same-day

Contractors are the best 
trained in the industry

Geothermal increases 
the value of your homes

10 year parts & 
labor allowance

Lowest system
maintenance

Most efficient heating & cooling 
system available

We’ve been synonymous 
with energy efficiency for 30 years

Qualifies for the 
30% Federal Tax Credit

25 year system 
life gives 
homeowners 
peace of mind

lead times

©2013 WaterFurnace is a registered trademark of WaterFurnace International, Inc.

visit us at waterfurnace.com

Mike Stevens  
Territory Manager for Georgia & Northern Florida

(678) 606-9003
atlantageo.com

mike.stevens@waterfurnace.com
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Georgia’s solar capacity more than doubled 
between 2010 and 2011. It increased by another 
65 percent in 2012 and has now reached 22 
megawatts. Approximately 35 percent of the 
state’s solar electric capacity comes from solar 
cells made by Suniva, Georgia’s homegrown 
solar manufacturer and the majority of solar 
installations in the state are installed by Georgia-
based companies.

Session: Georgia’s Bright Solar Future: Building Solar in 
2013 and Beyond

For more information on the role of solar in Georgia’s 
energy landscape, visit GeorgiaEnergyData.org

Our buildings have gotten more efficient, but we 
consume more energy and emit more carbon than 
ever before. The number of buildings, their sizes 
and their plug loads are all on the rise. Since 
1980, square footage per home has increased by 
more than 50 percent and energy consumption 
has increased by more than 30 percent. 

Session: We Can’t Build Our Way Out of Our Climate Mess

“Certification is just a label. If you follow 
the energy code, the building code 
and the manufacturers’ installation 
instructions, you have essentially done 
what you need to do. The problem is 
that those things are never done. That is 
why green certification makes sense — 
because there isn’t any other mechanism 
to make sure that the work is done right.” 

Carl Seville, Seville Consulting 
Speaker

“Our students’ grandchildren will be 
mortified that we flushed drinking 
water down the toilet.” 

Ciannat Howett, Emory University 
Speaker

Tom Mills of GreenShortz.com interviews Georgia Tech student Lauren Cardoni . 

Alison Taylor of Siemens Corporation, Ken Caird of General 
Electric Energy Services and Billy Hall of NewFields LLC 
discuss leadership in sustainability within Fortune 500 

companies. 

Greenprints 2013
By Leigh Varley, Southface

In March, I joined more than 350 professionals in Atlanta 

for Southface’s 16th annual Greenprints Conference. Having 

joined Southface just under a year ago, the conference was 

an invaluable opportunity for me to immerse myself in green 

building and urban sustainability.

Over the course of the two-day conference, I engaged in 

conversations with speakers and attendees about everything 

from challenges associated with air sealing commercial 

buildings to innovation in sustainable urban design. 

As a native Atlantan, I appreciated the local focus 

of the conference which left me feeling inspired 

and optimistic about a sustainable future for my 

hometown. 

Here are some highlights from the sessions I attended: 

In 2050, 75 percent of the world’s population is 
projected to live in urban centers. This is up from 
only 10 percent of the world’s population in 1900. 
As cities become more densely populated and 
economic, social and environmental tensions 
rise, cities become increasing vital to the future 
of sustainability. 

Session: Strategic Directions for Urban Sustainability: 
Why Cities Are the Future of Sustainability

Over seven million homes have been 
weatherized by the U.S. Department of Energy’s 
Weatherization Assistance Program (WAP) since 
its founding in 1976. The average weatherized 
home uses 35 percent less energy than the 
typical low-income house and saves occupants 
an average of $400 annually on energy bills.

Session: Wow! I Didn’t Know That! Revisions of 
Conventional Wisdom about Residential Green Building

When completed, Emory’s water saving 
initiatives, including an on-site adapted 
ecosystem water reclamation facility coupled 
with “Living Machine” constructed wastelands, 
will replace nearly 20 percent of total campus 
water demand and 50 percent of non-potable 
water demand.

Session: Sustainability U: Organizational Change for 
Energy Efficiency

continued on page 27
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“WaterFurnace attended the very first 
Greenprints conference in 1997 and we have 
returned every year since then. We believe in the 
Southface mission and have developed important 
relationships over the years as both a Greenprints 
and an EarthCraft sponsor.

Tom Niesse, WaterFurnace 
 Sponsor

“Hopefully we’re on our way to eliminating ‘green’ 
as a modifier. There are good buildings and there are 
bad buildings. Good buildings save energy, water, 
time and effort, but perhaps most importantly to 
their occupants, they save money.” 

Rob Watson, ECON Group & “Father of LEED” 
Keynote

“2013 reinforced Greenprints as the Southeast’s 
premier green building conference with sessions 
on emerging technologies and speakers known for 
their thought leadership.  This year’s Greenprints 
also continued its popular expansion into urban 
sustainability with topics focused on the region’s 
burgeoning municipal sustainability movement.”

Robert Reed, Southface 
Greenprints Curriculum Committee Chair

Doug Gilmore of Panasonic, a Greenprints and an EarthCraft 
sponsor, answers questions from conference attendee Steve 

Waldron of RetroGreen Inc. 

Mike Lydon of The Street Plans Collaborative, looks on during the Tactical 
Urbanism Charrette

Barry Stephens and Kevin Rapp of Zehnder America explain their 
product line to Greenprints attendee Oliver Curtis .

Dave Skelton of Gables Residential and Carl Seville of Seville Consulting 
compare green building certification programs at “Certification Alphabet Soup.”

Full conference presentations are 
available at greenprints.org

Mark your calendar now! Join us 
on March 12 and 13 for Greenprints 
2014.
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Sustainability Progress Through  Local PartnershipsSustainability Progress Through LLLLoc

By Raksha Vasudevan, 
sustainability associate at 
the National League of Cities 

This article originally appeared 

on www.citiesspeak.org, the 

official blog of NLC. 

In Savannah, GA, the Healthy Savannah Initiative 
is bringing together families, schools, businesses 
and faith-based organizations with the goal of 
making Savannah a healthier place to live.

The City of Cleveland, OH is 
engaging local arts and nonprofit 
organizations to make the 
Gordon Square Arts District into 
a thriving economic and cultural 
engine for the city.

Through the Austin Green 
Business Leaders Program, 
the City of Austin, TX 
is working with local 
businesses to green their 
operations.

We often hear that local governments struggle to implement 
sustainability programs because they lack the capacity and the funding to do so. 

In a time when every penny really does count, this issue hits home for small—and large—

city governments alike. However, while budget and staffing issues are no doubt a reality for 

sustainability offices throughout the country, we’ve seen that cities with some of the most 

effective and creative workarounds to this issue have utilized strong partnerships to help catalyze, 

promote, implement and maintain sustainability projects. “Where there’s a will there’s a way”—

and partnerships might just be a key to finding the way.

Partnerships are an untapped (or under-tapped) 

asset in most communities. Those communities 

who have really utilized their local partners—

whether it be local businesses, faith-based 

organizations, non-profit organizations, or 

schools—have found that the reward is two–fold. 

First, these groups are likely comprised of the very 

stakeholders that a city’s sustainability initiatives 

are trying to engage. Second, such groups often 

have a longstanding history and connection with 

the place and with the community. Therefore, 

they provide invaluable access to harder 

populations to reach, as well as an on-the-ground 

outreach capacity that is critical to moving any 

sustainability initiative forward.

Whether the city’s goal is to plant 1,000 trees 

in the next year or increase physical activity in 

youth, sustainability programs do not run and 

maintain themselves. Partners can provide the 

local knowledge that is critical to sustainability 

initiatives; the capacity to implement 

sustainability programs; and the leverage that is 

necessary to get the larger community on board.

These examples demonstrate that there really is 

no pattern with how to choose partners and when 

to engage them within the sustainability process. 

However, in every one of these partnerships, the 

speakers emphasized the extensive dialogue and 

relationship-building that has to take place early 

on in order to ensure that the goals of the partner 

are parallel to the city’s sustainability goals. In 

other words, that the relationship is mutually 

beneficial and productive.

So, while there is no magic process or formula 

for engaging partners, a commitment to open 

communication and a spirit of collaboration is the 

first step.

Here are three takeaways that will hopefully 

inspire you to re-examine your community’s assets 

and determine who might be your city’s next 

sustainability partner:

 Partners come in all different forms.

 Partners come from the unlikeliest of places.

 Partners are a local government’s extension 

into a community. 

The City of Lawrence, MA has worked with the 
nonprofit Groundwork USA for over ten years on issues 
such as urban greening and brownfield redevelopment. 
Dr. Nina Scarito Park is an award-winning example of 
such collaboration.

Boston, MA created the Boston Mayor’s Youth 
Council to work with youth and actively engage 
them in addressing youth issues around the city 
through advocacy and outreach.
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Working together
for a cleaner tomorrow
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RIVE
RVIEW

LANDING
EST. 2011

Everyone at Johns Manville is committed to a core 
principle: materials matter. We never stop looking 
for new ways to create more comfortable, healthier 
and energy efficient indoor environments.

Our latest innovation is the introduction of a rapidly 
renewable plant-based binder into our proven 
Formaldehyde-free™ insulation to further demonstrate 
our belief that, in every detail, materials matter.

Learn how Johns Manville can be your complete
insulation solutions provider at specJM.com.

MATERIALS
MATTER.

TM

MATERIALS
MATTER.

© 2013 Johns Manville, Inc. All Rights Reserved.
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3399 Peachtree Street, Suite 600, Atlanta, GA 30326 
Phone: 404-923-5500  | www.gables.com

Follow us:

Our Core Values are our rock solid beliefs,  
regardless of trends or market conditions,  
and are based on delivering the following.

Extraordinary quality and service for our residents

 associates
 

 and customers

Discover the 
Gables Difference.
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The Home Depot Foundation
is proud to support Southface

OUR MISSION
TO ENSURE EVERY VETERAN HAS A SAFE PLACE TO CALL HOME

OUR COMMITMENT
$80 MILLION OVER 5 YEARS & THE SWEAT EQUITY OF THOUSANDS OF ASSOCIATE VOLUNTEERS

www.homedepotfoundation.org
facebook.com/homedepotfoundation 

twitter.com/HomeDepotFdn
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Informed Optimism: 
A Conversation with MARTA’s CEO and 
General Manager Keith Parker

Keith Parker joined MARTA in December 2012. Though new to MARTA and Atlanta, 
Parker conveys optimistic enthusiasm for the future of public transit in the metro 
area grounded in an understanding of the complex set of challenges ahead of him.  

Prior to MARTA, Parker served as CEO of transit systems in both San Antonio, 
Texas and Charlotte, North Carolina where he leveraged public involvement and 
technological innovation to achieve some of the highest ridership increases in the 
country while maintaining some of the lowest costs.

What are the greatest challenges 
associated with public transit in 
metro Atlanta?

Each city faces its own unique set of 
challenges, but unlike New York, Boston 
or Chicago, our city is still debating 
the need for public transit. This lack 
of public support for the system is the 
greatest challenge we face. In addition 
to this issue, MARTA also struggles with 
serious financial challenges and public 
perception issues. 

What are you doing to address 
these obstacles? 

MARTA is vital for economic growth in 
Atlanta and we are working to make 
sure that the business community 
understands the importance of public 
transit. Without MARTA, Atlanta never 
would have been selected to host the 
Olympics, the Super Bowl, the Final Four 
or a number of other large events that 
spur economic development in the metro 
area. Our board is actively working 
on a plan that will improve our fiscal 
stability. We are doing everything that 
we can to avoid major fare increases and 
prevent service cuts. We are also working 
to address perception issues. MARTA is 
one of the safest public transportation 
systems in the country, but it is not 
perceived this way. We recently launched 
a new smartphone application called 
See & Say that allows riders to report 
suspicious activity directly to MARTA 

police via photos and text messages. We 
expect this tool to make our customers 
feel safer by providing them with a 
convenient tool for communicating 
directly with our police department.

What gives you faith in the future 
of public transit in Atlanta?

I have great confidence in our mayor, 
who is nationally recognized for his 
support of public transit. I also feel 
very encouraged by our last legislative 
session. Overall, I feel trusted and 
empowered by the city to run our public 
transit system and I am extraordinarily 
optimistic about the opportunities for 
public transit in Atlanta. 

We caught up with Keith Parker following 
the April 5th Southface Sustainable 
Atlanta Roundtable, where Parker spoke 
about his vision for MARTA’s future. The 
Sustainable Atlanta Roundtable (SART) 
is a monthly policy forum for thoughtful 
discussion on a wide range of regional 
sustainability issues. The sessions 
generally take place the first Friday of 
each month from 7:30 – 9:00 a.m. at 
All Saints Episcopal Church in Midtown 
Atlanta. Please visit southface.org/sart 
for more information.  

Leigh Varley, Southface, contributed to 
this article.



The Southface Journal of Sustainable Building22

CLEVELAND
ELECTRICAL

MECHANICAL
SERVICE

ELECTRICAL TESTING
COMMUNICATION

TECHNOLOGIES
  

1281 Fulton Industrial Blvd.
Atlanta, GA 30336

404.696.4550
800.282.7150

 

Serving the Industry
Since 1925

614.396.3200
229 Huber Village Blvd., Ste 100 
Westerville, OH 43081
2142 Priest Bridge Ct., Ste 5 
Crofton, MD 21114
128 Habersham Street 
Savannah, GA 31401
2037 Midland Trail 
Shelbyville, KY 40065

Sustainable Fellwood 
Savannah, GA

Cumberland  Meadows 
Cumberland, MD

Harmony Greene 
Pooler, GA

#9 AFFORDABLE HOUSING DEVELOPERS 
—Affordable Housing Finance Magazine, 2012

#33 AFFORDABLE HOUSING OWNERS 
—Affordable Housing Finance Magazine, 2012

#2 COMMERCIAL REAL ESTATE 
DEVELOPERS

—Business First Book of Lists, 2012

#43 IN TOP 50 MULTIFAMILY BUILDERS
— National Association of Home Builders, 2012

www.wodagroup.com

Southface Courses

BPI Building Analyst 

Professional Training

Written and Field Exams

Duct and Envelope  

Tightness Training

EarthCraft Training

Builder

Real Estate Professional

HVAC Trade Contractor

Home Energy Rating System (HERS) 

Lead Safety for Renovation,  

Repair and Painting

LEED Exam Preparation

Accredited Professional BD+C

Green Associate Accreditation 

Southface
Please visit our online calendar of events at www.

southface.org/calendar for detailed descriptions, 

availability and registration information. 
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Bring us your window and door 
plans for a Marvin quote and 
be entered 
into the iPad 3 
Sweepstakes.

Win an iPad®3

For official rules visit the sponsor location. Sponsor: Architectural 
Visions, Inc, 3150 Piedmont Road, Atlanta, GA. Void where prohibited.
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plans for a Marvin quote and 
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(888)913-5591
www.avimarvin.com/builder

ZIP up your next project. SwitchToZIP.com.

ZIP up a 
tighter envelope.

© Huber Engineered Woods LLC. ZIP System, the accompanying ZIP System logo and design And 
AdvanTech are trademarks of Huber Engineered Woods LLC. Huber is a registered trademark of  
J. M. Huber Corporation. Huber Engineered Woods products are covered by various patents.  
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ALABAMA  FLORIDA  GEORGIA  LOUISIANA  MISSISSIPPI  TENNESSEE  TEXAS  WASHINGTON, D.C.

The Rules of Professional Conduct of the various states where our offices are located require the following language: THIS IS AN ADVERTISEMENT. Linda Klein is managing shareholder of the Atlanta offices of Baker Donelson. No repre-
sentation is made that the quality of the legal services to be performed is greater than the quality of legal services performed by other lawyers. FREE BACKGROUND INFORMATION AVAILABLE UPON REQUEST. © 2013 Baker, Donelson, 

Bearman, Caldwell & Berkowitz, PC

www.bakerdonelson.com

Linda A. Klein

Past President of Southface and 
board member for over 20 years.

H. Fielder Martin

John Hinton

Ben Shapiro

Our focus is your focus.
Spanning Baker Donelson’s 18 offices and 8 state footprint, over 40 Baker Donelson lawyers focus on construction law 
and meeting the specific needs of our clients. We partner with owners, contractors, sub-contractors, design professionals 

and take a creative, proactive and business minded approach to all phases of a project.

Among our Atlanta construction attorneys are Fellows of the American College of Construction Lawyers and lawyers 
honored by Chambers, Best Lawyers and Super Lawyers for their construction practice.
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By John Kane, Southface 

Southface’s Southeast Weatherization and 
Energy Efficiency Training (SWEET) Center 
offers a wide range of training courses for those interested 
in learning about high performance building. Some course 
offerings are designed to improve participants’ general 
knowledge of home performance issues like indoor air quality, 
comfort, durability and energy efficiency. Others are designed 
to allow participants to achieve building industry or state 
certifications in areas like energy auditing, duct and building 
shell testing, heating, cooling, ventilation (ASHRAE 62.2), 
construction safety (OSHA 10 and 30) and best practices for 
working around lead-based paint (Lead RRP).

All courses combine effective classroom training by 
experienced, enthusiastic instructors with hands-on field 
instruction in our training laboratory and in actual homes. 
This allows students to make connections between course 
material and real-world situations, which helps them 
move beyond knowledge and retention to active analysis 
and applications. A recent Building Performance Institute 
Heating Professional course held at Southface highlights 
the effectiveness of this approach. Trainees were able to use 
procedures they learned in the classroom to quickly locate 
and identify air quality issues in an existing house. Using 
their newly acquired skills to interpret diagnostic testing 
results, the students discovered a blocked furnace flue—and 
also enjoyed a high quality learning experience typical of 
Southface trainings.

Please visit our online calendar of events at www.southface.org/
calendar for detailed descriptions, availability and registration 
information. 

Mike Barcik, Southface director of technical services, discusses the 
finer points of blower-door testing at a recent SWEET Center training.

OSHA trainings add the excitement of extinguishing fire.

SWEET Training 
Makes an Impact

Southface instructors Brad Turner and Amelia Godfrey inspect an 
air handler in the combustion lab.
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DISTINGUISH YOURSELF.
BUILD EARTHCENTS
NEW HOMES.

Today’s buyers are looking for energy savings, comfort and quality. 
That’s why our EarthCents New Home program gives builders and  
developers an obvious selling advantage. The EarthCents New 
Home construction requirements exceed Georgia’s current standard 
building codes, resulting in more energy-efficient and quality-built 
homes. To learn how you can get rebates beginning at $600 for 
each single-family detached, all-electric EarthCents home you 
build, call 1-800-524-2421 or visit georgiapower.com/newhome.

GIVE YOURSELF A SELLING ADVANTAGE.

1300704

FORWARD THINKING IN 
RENEWABLE ENERGY.

cohnreznick.com CohnReznick is an independent 
member of Nexia International

Reznick Group and J.H. Cohn have come together to 
create CohnReznick — setting a new standard for the
renewable energy industry.

Combined strength. Game-changing advice. Deep 

ahead to meet their objectives. That’s forward thinking. 
That’s CohnReznick.

America’s Healthiest Grocery Store®

We're Very Social, Are You?

wholefoodsmarket.com
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EcoTouch™ insulation. 
It’s as easy to install as it is 
to sell to your customers.

THE PINK PANTHER™ & ©1964–2012 
Metro-Goldwyn-Mayer Studios, Inc. All Rights Reserved. 
The color PINK is a registered trademark of Owens Corning. 
©2012 Owens Corning. All Rights Reserved.

Put EcoTouch™ insulation to work for your business today at:

GREEN BUILDING RESOURCES
2769 Chamblee Tucker Road 

Atlanta, GA 30341

(678) 561-4271

Every drop counts.

Contact us for your free water use assessment
www.watermgt.com

Nearly 60 percent of people in the United 
States would choose a smaller house 
with a shorter commute over the inverse. 
Car ownership is falling and urbanization 
is rising as baby boomers and people 
under 30 choose access over mobility.

Session: America’s Mass Market for Low 
Density Homes is Over 

Regardless of what green building 
certification is sought, an early start, 
good communication and attention 
to detail in air sealing are vital for a 
smooth and successful certification 
process.

Session: Certification Alphabet Soup: An Update 
on Green Building Certifications

North Americans spend an average of 90 
percent of their time indoors. According 
to the CDC, “many indoor environments 
have higher pollutant levels by two to 
five times, and occasionally more than 
100 times, higher than outdoor levels 
due to occupant activities, building 
materials and ambient conditions.”

Session: Toxic Talk: The Red List and Other 
Tools for Healthy Material Selection

Startups that incorporate sustainability 
and social responsibility into their 
business models are disrupting 
traditional capitalist structures by 
addressing the triple bottom line of 
economic profitability, environmental 
sustainability and social responsibility.  

Session: Spotlight on Innovation: Green 
Startups and Resources

Metropolitan Atlanta extracts, treats, 
stores and pumps an average of 725 
million gallons of water per day. Of 
this, 130 million gallons are used for 
irrigation and 125 million are a result of 
leaking pipelines.

Session: Strategic Directions for Urban 
Sustainability: Implementing Smarter Cities

Greenprints 2013, continued from page 12
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As facilities manager, Chris manages the Southface campus to maintain an inspirational demonstration 
facility and best-in-class green workplace.

Q: How did you come to work at 
Southface? 

I started as an intern in summer 
of 2001, after volunteering for 
Greenprints that spring. I first heard 
about Southface during a solar tour of 
homes in Alabama. At the time, I was 
working as a middle school nature camp 
educator in rural Alabama, but wanted 
to become professionally involved with 
the efficiency and renewable energy 
field. After my six month internship, 
the facility manager position opened 
up and I was given a chance to serve in 
that capacity. Here we are now, a decade 
later… with a staff that has doubled 
and doubled again, plus a showcase Eco 
Office and an influential SWEET Center.

Q: What drives your interest 
in sustainability and the built 
environment? 

I have always been interested in the 
relationship between human societies 
and the environment. History is 
fraught with cautionary tales of 
exhausted resources and the collapsed 
civilizations that result. Personally, 
I’m not too optimistic about the 
prospects for globalization, but one 
has to try to improve the situation 
regardless. I readily admit to being 
part of the problem and the solution 

at once. People’s use (and abuse) of 
energy worldwide is perhaps the most 
fundamental issue we have control 
over and the Southface mission is well 
matched to this growing challenge. 
Exploitation of fossil fuels has radically 
changed mainstream life, with amazing 
benefits and unforeseen consequences. 
I bristle at casual use of the word 
‘sustainable,’ because the stakes are so 
high. However, sustainability is the 
performance standard that must guide 
our decisions. 

Q: What do you like most about 
your job here? 

There is no way I can pick one 
favorite. Southface is a truly wonderful 
organization in its culture of friendly 
office teamwork, its ambitious purpose 
and programs and its broad, positive 
effect on the region. I need a lot of 
diversity to keep up my interest on 
the job and the Southface buildings 
and grounds offer me a different 
problem to solve every day! What I 
value most is the practical education I 
have received here through research, 
classroom sessions and troubleshooting 
the various mechanical systems. I 
often describe my job by saying I get 
paid for playing ‘house’ in a really cool 
building with solar panels, rain tanks 

and a composting toilet, to name but 
a few. Southface also has a beautiful 
landscape which I enjoy maintaining 
and enriching.

Q: What do you like to do when 
you’re not working?

I am an avid gardener and a tinkerer 
above all else. I splash in Proctor Creek, 
climb trees and make compost for fun. 
I established chickens and bees in my 
backyard recently and my Westside 
bungalow is almost halfway through its 
first gut-rehab. Spray foam insulation 
from top to bottom has allowed me to 
coast through the years in affordable 
comfort with a high quality woodstove 
and a low quality window AC unit. 
Future upgrades will include an attached 
greenhouse, solar water heating and a 
5,000 gallon cistern. I won’t achieve 
Passivhaus certification, but it’s my 
inspiration anyway. I manage a couple 
of community gardens too and attempt 
to keep my 1977 Honda Goldwing 
motorcycle up and running. 

Meet a  
Southfacer: 

Chris Theal
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